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The Calculagraph has been the standard toll 


meter of the telephone industry for more than 
25 years. 

Recent improvements have made it more effi- 
cient that ever. 


Every local manager will be interested. 
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The HUBBARD POLE BRACKET 
The bracket illustrated is the No. 9202 
pole bracket with No. 9220 insulators for 
supporting four twisted pair telephone 
wires. This bracket is standard with 
most Telephone Companies. 


Ask your Jobber 


HUBBARD @ COMPANY 
Pittsburgh - Chicago 


The Hardware makes the line: 
Hubbard makes the Hardware. 













Write for Samples and 
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Ours Are the Best 
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Leich Magneto Multiple Switchboard 


From an operating standpoint the Leich Magneto Multiple Switchboard provides ade- 
quate facilities for handling traffic in an exchange of 300 to 1200 lines. 


Each answering jack appears once in every four panels (two positions). 

All answering jacks are located within easy reach of the operators. 

Every line signal is so arranged that any operator may tell at a glance the line calling. 
Each line signal is restored to normal the instant the operator plugs in. 

Each busy line is protected by a busy test. 

Line calls are supervised by pilot lamps multipled in each position. 

Cord supervision is obtained with double positive signals in connection with pilot lamps. 
Cord supervisory signals are restored by the operation of the operators listening key. 


Wth a Leich Magneto Multiple Switchboard installed, an operating company can 
render as good service as with the more expensive and complicated boards at no greater 
expense for operators. 


Get in touch with Magneto Multiple users. 


We will gladly give you the names. 


LEICH ELECTRIC CO. 


Telephones, Switchboards, Accessories 


GENOA, ILLINOIS 


DISTRIBUTORS SS ee 





ELECTRIC APPLIANCE COMPANY TELEPHONE & ELECTRIC SUPPLY C0. 
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The value of the 
right kind of pub- 
licity to public serv- 
ice companies has been emphasized so 
often in recent years that most utility men 
—which, of course, includes telephone 
managers—now realize its importance. 

They know that publicity of the right 
kind is helpful in building good will, but 
of them thoroughly understand 
what is the right kind. 


“ 


not all 
They are apt to 
” The 


latter term has a sinister sound, especially 


confuse “publicity” and “propaganda. 


sce the war, when “propaganda” stood 
for something which aroused prejudice. 


* * * * 


The department of journalism of a 
Western university has asked a prominent 
newspaper publisher how to distinguish 


between “legitimate publicity” and “propa- 


ganda,” and his answer is especially inter- 
esting to utility managers inasmuch as it 
throws light on what the controllers of 
the press consider good material to spread 
before its readers, the public. 

It follows logically that the utilities by 
adopting the suggestion outlined by the 
teply can gain access to the newspaper col- 
umns 1 hrough “legitimate publicity” and 
avoid being accused of trying to put over 
“propaganda.” 


OK ok * oK 


According to the publisher: “Legitimate 
Publicity is the spreading of truthful in- 
formation, or facts, about any cause or 
condit which is of interest or impor- 
tance io people generally, and not for the 
pecuni or other advantage of the person 
Spreading jt,” 

His « 


inition of propaganda is carefully 





CURRENT OPINIONS AND COMMENTS 


worded as follows: “Propaganda is the 
giving out (or hiring) of opinions, argu- 
ments, or pleas to induce people generally 
to believe what some individual, group, or 
organization, wants them to believe, for 
the pecuniary or other advantage of the 
individual, group or organization giving 
out (or hiring) the propaganda.” 
* * * + 
Plain facts constitute the best publicity. 


We often hear it said, “The facts speak 


” 


for themselves,” and for the utility which 
has the facts on its side, and gets those 
facts before the public, there should be no 
When all the facts 


“propaganda,” 


doubt of the outcome. 


are known, as such, doesn’t 
get far unless the facts absolutely point in 
the same direction. 

Facts are much more important than 
opinions, and nobody knows that better 
than the successful newspapers. They know 
that the public must have the facts in 
order to judge correctly any question, and 
that to obtain complete knowledge of the 
facts, there must be full publicity. 

* * * * 
The telephone company with a rate con- 


troversy at issue, for instance, will fare 


better if it obtains legitimate publicity 
than if it depends on propaganda as de- 
fined above. In other words, the informa- 
tion and facts laid before the community 
will prove more helpful than pleas and 
arguments that consist of generalities, or 
that presume to supply the public with a 


ready-made opinion. People prefer to look 


over the facts and form their own opinions. 


The 


which keeps its pa- 


company 
trons posted as to 


what it is doing to improve service is 
aiming at the right kind of publicity that 
bears fruit. 


good This plan should be 


followed consistently from week to week, 


and not neglected until the day of need 
for customer-friendship actually arrives. 
x * * * 

Failure to seek public good will in the 
early days of service corporations has been 
responsible for much of the troubles which 
all the There 


has been a marked change in this particu- 


utilities have encountered. 
lar in the last few years, but there is still 


opportunity for progress in the task of 


winning the public. It is, in fact, one task 
that cannot be overdone, for whoever heard 
of a business concern being on too friendly 
terms with its customers? 

Victor H. Morgan, 


former editor-in- 


chief of the Scripps-McRae League of 


Newspapers of Ohio, in a recent speech 
said: 

“The public utility industry of this coun- 
try had a new birth on the day that it 
came to realize the importance of harmoni- 
ous relations with the public. 

“Had the pioneers of this industry pos- 
sessed the same 


understanding that the 


present-day utility operator possesses, mu- 


nicipal ownership nowhere would have 
made progress, utilities nowhere would 
have been in ill favor with the public, 
and state commissions to regulate rates 


never would have been thought of.” 
That is a sweeping statement, but it 
shows the value that an experienced ob- 


server places on the friendly public rela- 
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tions that can be created by judicious 
publicity. 

The various state committees on public 
utility information are doing a useful work 
in popularizing the service business along 
broad, general lines, but the local manager 
is the factor in position to keepin personal 
touch with the local newspapers every day. 

Especially is this true of the local tele- 
phone man. It is his opportunity to estab- 
lish friendly relations with the local press 
and lay the foundation for a good will 
which will help his company materially. 

Advertising telephone service. pays in 
every community, and along with the ad- 
vertising the manager should see that the 
local paper is supplied with many news 
items about the company, which are not 


only acceptable to the news-gatherers but 
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which will unobtrusively but effectively 
help the company’s public relations. 

That is the “legitimate publicity” pre- 
viously referred to. 

* * * * 

Bruce Campbell, president of the Illinois 
Bar Association, in his annual address said 
that the country is going “law crazy” and 
that the tendency of the government to 
regulate everything has reached a point 
where paternalism is the order of the day. 
Mr. Campbell has figured in many impor- 
tant telephone cases,‘ representing Inde- 
pendent companies, and is influential in 
Democratic politics. 

His warning against a multiplicity of 
laws and over-regulation agrees with the 
views of many other thoughtful men in 


both parties. He made it plain that he 
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did not refer to the prohibition question, 
however, and declared that all good citi. 
zens will obey a law whether they be ieve 
in it or not. Adherence to this principle 
would increase the belief that there are too 
many laws on the statute books. 

In line with this idea, Mr. Campbel! ad- 
vocated a commission composed of com- 
petent representatives of all classes to de- 
termine what laws are necessary and what 
should be repealed. A novel suggestion 
that would maintain two bodies—one to 
make laws and one to kill them. 

Mr. 


rate commissions naturally leads him to 


Campbell’s wide experience with 


take the position that there is too much 
regulation. Less regulation, and decidedly 
less political influence in regulatory mat- 


ters, are what is needed. 


The Banks of the River—and Life 


Contrary Influences Which Keep the Vocational Life of the Telephone 
.Man in Its Course Are Similar to the River Banks—Paper Prepared for the 
Annual Convention of the Kansas Independent Telephone Association. 


Assistant to General Manager, Kansas City Long Distance 


The attorney, the auditor, a_ special 
engineer and the officials of a telephone 
company were gathered one day a few 
years ago before the state commission on 
an application to increase the rates at their 
exchange. Testimony had been taken re- 
garding values, revenues and expenses and 
then the quality of the service rendered 
was opened up by an irate subscriber who 
made various and sundry accusations 
against the company’s service and blamed 
it on the management. 

It seems that this subscriber had long 
held a grudge against the local manager 
and had seized this opportunity to square 
the score. While he was speaking and 
venting his wrath against the telephone 
company, the local manager’s thoughts 
flew back to the time shortly before 
when he had helped to round up voters 
one day who succeeded in killing an 
aggrandizing ordinance, the intent 
of which was to feather the pocket / 
of this particular subscriber. 

Being a conscientious telephone 
man, for a moment he almost 
wished that he had stayed out of 
this bit of politics and argued that 
probably a telephone man has no 
right to meddle in politics or public 
affairs in general. But then there came 
to him in almost the same breath the re- 
assuring knowledge that he had done a 
bit of unselfish service to his community 
and strengthened, therefore, by the 
thought that he was right, and this being 





By E. L. Chase 


an informal meeting, he asked to say a 
word. 

In brief language he admitted that the 
service had not been what he would like 
to have had it, for war conditions had 
nullified his best efforts. He stated that 
he had made these facts known to many 
of his subscribers by advertising and that 
it was his frank opinion that they were 
not making a complaint against the serv- 
ice, realizing the handicap under which he 
had been working. 


This statement was greeted with a 
hearty applause on the part of the other 
we 





Then the Quality of Service Rendered Was Opened Up 


by an Irate Subscriber Who Made Various 
and Sundry Accusations. 
25 subscribers who were listening at the 
hearing. This applause convinced the com- 
mission that this single complaint probably 
needed investigating, but that the question 
of service was not entering into the rate 
hearing. The manager, who had been 
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public spirited and had conducted himself 
as a citizen interested in everything that 
had made his town a better town in which 
to live and to do business in, had his sub- 
scribers back of him. 

This story brings up a question: To 
what extent should a telephone man take 
part in public affairs and activities other 
than those directly and irrevocably te- 
lated to the telephone business? 

It is more precisely of this question that 
I intend to talk, but it is one that I do 
not presume to have the wisdom to answer 
for you. My purpose is only to throw out 
certain suggestions which will aid you in 
answering it for yourself. 

First of all, a telephone man is a maf 
just about as wise, as good and as bad as 
cther men. In the second place, the tele- 
phone man is a property holder in 
his community who votes and 0c- 
cupies just about as much space as 
other citizens; and in the third 
place, the telephone man is 4 
citizen of the United States 0! 
America and probably is similar to 
other citizens in that at least once 
a year he thinks about his gover 
ment when he receives his income 
tax statement, so if I discuss for 4 
few minutes some of the ordinary phases 
of life I should be discussing something 
of interest to you. 

Some of the aspects of life remind one 
of the banks of a river, for life has many 
influences that seem contrary; that limt 
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us on this side and that. Influences that 
encourage us here and discourage us there. 

I sometimes like to think that the vo- 
cational life of a telephone. man flows 
along like a river between two banks. Not 
that it is smooth and placid with no winds 
of worry to ruffle its surface; not that it 
has nothing to do but carry the cargoes 
of commerce and the barges of pleasure, 
or even that it floats the driftwood of 
idle gossip, but like a river the life of a 
telephone man is kept in its course by the 
banks on either side. 


I wonder sometimes if the old stream 
doesn’t grow tired of its banks, for which- 
ever way it looks except straight ahead 
it sees these limiting impediments. I 
imagine that often it wearies of going in 
just one direction and yearns to veer off 
to the right or to the left. Occasionally 
these banks turn with it, but usually they 
meet it with a rebuff and it is turned back 
into its course, only to dash against the 
bank on the other side. 

So it is that the telephone man who 
tries to change radically his direction or 
policy, often finds these ever-present banks 
that dash him back into his course again. 
Oh, sometimes, we run this way or that 
for awhile and: describe large letter 
“S's” on the landscapes, but finally we 
perceive that these ever-present banks 
have been filling their one purpose, which 
is to keep us in our course, going straight 
down to the great sea of perfect public 
usefulness. 

Rivers differ widely in their character- 
istics and some do not even terminate in 
the sea, but I have yet to find a river 
without banks. Occasionally a river gets 
to a place where it loses its banks, as is 
the case of “Lost River” down in the arid 
Southwest. The story is that this river 
flows out of the mountains with cool fresh 
water, down into the valley until it reaches 
a desert of parched sand and there, be- 
cause it rebels against its banks, it spreads 
out in the dry, thirsty sand and is sucked 
up and lost, thus earning its name. 

So, after all, these things that restrict 
us on one side or the other—that dash us 
back in our course when we attempt to 
stray off—are the very things that keep 
us, as a river, flowing steadily to the sea. 
So banks are not alone to be thought of as 
restrictions and as barriers, but as friendly 
guides that accompany us, or even go in 
advance to help us find the heavily-shaded 
Spots with large beautiful trees that over- 
hang to cool and rest us, or the huge cliffs 


that euard us from interruptions and 
dangers, so to speak. 

After all, why should we be worried 
with the limitations of life, for all life 


has been filled with them. Steam flowing 
freely out of the spout of a teakettle is 
Next to useless, but when you confine it 
and bind it within iron bands and bonds 
It becomes powerful to such an extent 
that it drives the great locomotives across 
our contineat and keeps the wheels of 
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industry in action. Make it free and it 
is useless, give it the impediment of re- 
stricting banks and it becomes our faithful 
servant and powerful ally. Laws and con- 
ditions of restraint allow us to generate 
power. 

Some good people have the wrong idea 
of freedom. They think that freedom 









Like a River, the Life of a Telephone Man 
Course by the Banks on Either Side. 


means the right to do anything at any 
time without regard to its effect upon 
others. They forget, or do not know, that 
the freest man is the man who has placed 


around himself the most limitations and 


the most restrictions. Freedom is only 
obtained by obedience to law. My free- 
dom to swing a walking cane ends where 
your nose begins and only as I observe 
that fact am I really free. 

Some think that King Solomon con- 
tradicted himself when they read these 
two verses from the Proverbs: 


Answer not a fool according to his folly, 
lest thou be like him. 


Answer a fool according to his folly, 
lest he be wise in his own conceit. 


There is no contradiction in these to 
me. I see in them the banks of the river; 
on the one hand my conduct is to be so 
and so; on the other, the contrary. 
depends upon circumstances. So with the 
things that a telephone man should or 
should not do in connection with public 
affairs; in some cases he should not, and 


. in others he should. 


This same thought is emphasized when 
the Master of Men in speaking of char- 
itable acts said, “Let not thy right hand 
know what thy left hand doeth.” And 
then again with a different thought in 
mind he said, “Let your light so shine that 
men may see your good works, etc.” 

On the one hand we are to keep them 
so secret that not even the left hand 
knows what the right hand does; and on 
the other hand we are to advertise them 
even as a candle is set on a table that it 
may give light to all that are in the house. 
Contrary? No, for they are only meant 
for different cases. These are the banks 
on either side of the river that help to 
keep us in our course. 

If the telephone man is a citizen and a 
taxpayer, certainly he has a right to dab- 
ble in politics if politics begin injuring 
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him or his company, for the man who has 
not enough backbone to fight for his own 
rights does not make a good citizen—and 
the good telephone man is always a good 
citizen. On the other hand, surely he has 
no business to dabble in partisan politics 
for the sake of politics. This is the other 
bank of the river. 

The telephone man finds in his com- 
munity men of every religious faith and 
of no religious faith. With some he dis- 





—_ agrees, but as a servant of 


the public such disagreement 
must not affect his attitude 
toward them for as a public 
servant in his business rela- 
tions he knows no 
creed. 


i. 


TAKE ACTIVE 


FAIRS 
— sect or 


Occasionally a ques- 
tion of right or wrong arises 
in the community. The com- 
munity seems to be split in 
twain over some issue. 

The telephone man thinks 
that here is a great truth 
that is being trampled on and he remem- 
bers the proverb, “Who for truth no 
sword uplifteth, he for error strikes a 
blow.” 

He realizes that many of his sub- 
scribers do not look at this question as he 
does, yet he feels that if he does not “come 
out in the open” on the question, he will 
be doing himself an injustice. Then in his 
more sober moments he realizes the wis- 
dom of another proverb, “Truth needs no 
defense; it is its own defense.” Here 
again the two banks of the river. 

Occasionally we chafe under the re- 
straining influences of the conventions of 
society. We feel that certain rules that 
have been followed in the telephone busi- 
ness for years are wrong. We, as other 
men, want to be original and see our plans 
carried out, but when we stop and think, 
we also see the other bank which tells us 
that these conventions of society, as a 
whole, give us the boiled-down wisdom of 
the past—and then we think long and hard 
before we take the initiative in changing 
them. 

While it is certainly our job to keep 
our ear to the ground in an attempt to 
detect the trend of times, usually we find 
the best course lies in being conducted 
onward in our course by the banks of the 
river. 

One group asserts that the telephone 
man should avoid activity in public affairs 
and should devote himself solely to the 
telephone art. Only in this way, they 
claim, can he avoid conflict with the va- 
ried interests he serves telephonically. 
They claim that as a public utility man 
he, at least theoretically, represents all the 
interests in the community and must not 
express an opinion or take sides on any 
public question. 

Another group believes that being a 
public utility operator does not lessen the 
duties of manhood and citizenship, but 
rather imposes a greater responsibility to 
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active part in public affairs in helping to 
guarantee better cities and cleaner gov- 
ernment. 


This does not mean to them partisan 
or sectarian activities. They beleve that 
the telephone man does not take suffi- 
tient interest in the question of gov- 
ernment, being too prone to leave these 
things to be watched by his state and na- 
tional associations. 

Some telephone men are apt to conceive 
their business as a means of accumulating 
dollars only. They say “what else are 
we working for!” Every question arising 
must be answered for them in terms of 
how much money will result. Their one 
controlling thought is the almighty dollar. 
Their favorite expression, “Business is 
Business.” 

Others conceive of their business as 
providing them an opportunity to serve 
humanity. They assert that to the extent 
that this becomes the controlling ideal, the 
business will be a success. Fair play and 
unselfish service to the community are 
basical with them, for often they subordi- 
nate profits to these things. 

I wonder if the two banks of the river 
are not here shown again and if our best 
course does not lie between them like the 
course of the river? What part of each 
attitude should we take? Does it not 
depend upon circumstances? 

Can any formula I might invent guide 
you? I think not, for there is no known 
substitute for plain wisdom, insight, tact, 
common sense, and the power that comes 
from the knowledge that you are doing 
what is right. 

In a discussion of what the telephone 
man should get into or stay out of, we 
should not forget that in some cases it is 
impossible to be neutral. We either re- 
solve to do or, by default, resolve not 
to do. 


Aesop, the fabulist, feigned that two 
frogs consulted together in time of 
drought what was to be done. The one 
proposed going down into a deep well 
because probably the water would not fail 
there, but the other said, “If it should fail 
there, too, how shall we get up again?” 
Then Bacon came along and philosophized 
on this as follows: “Not to resolve is to 
resolve; so that irresolution frequently 
entangles us in necessity more than reso- 
lution.” 

Many men believe that community serv- 
ice is the price they pay for the space they 
eccupy here on earth; and they cannot 
be happy if the only aim were an ac- 
cumulation of material things, because to 
them there is something deeper in life—‘“a 
sure and sensitive taste which loves right 
and shrinks from wrong, which feels in- 
stinctively that life’s spiritual values, its 
purities and fidelities and truths are too 
fine to be profaned.” 

So, often I like to think that the voca- 
tional life of a telephone man flows along 
like a river between two banks. 
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ANYWAY, DON’T BE A BLANK CARD. 
By Miss Anne Barnes 


Traveling Chief Operator, Iowa Independent Telephone Association, 
Des Moines, lowa 


There’s a whole lot of people who like us, 


And a whole lot of people who don’t; , 


There’s a whole lot of people who learn to, 
And a whole lot of people who won't. 


Instead ‘of fretting about the people who don’t and won't like us, we 
should be making ourselves more worthy for the people who do like us. 

How true is the old saying: “A bird in the hand is worth two in the 
bush.” The thing to avoid is losing the esteem of those who do like us. People 
learn to like us because of our positive qualities, not because of our negative 
qualities. Generally, the people who do not like us do not understand us; 
or possibly we have displayed to them some negative quality. 

Some people have become prejudiced against us because the seed of 
distrust has been sown in their minds by another, actuated by jealousy, or a 
lack of understanding. However, normal people ordinarily draw their own 
conclusions—which, of course, are based on the results we attain in our work. 

The company at Four Corners had always given a very personal service 
to its patrons. In the course of time, it became impossible to give this very 
personal service satisfactorily, although the manager still insisted that it 
should be given. As it had become a custom, he could not see how it could 
be discontinued. 

The patrons grumblingly accepted the service and were frequently un- 
pleasant to the operators who, as they expressed it, “worked their heads 
off”; but the patrons did not realize how much busier the board was than 
in former years. 

Most of the operators on the force were operators old in the service. As 
time went on, these operators came to believe that they were underpaid and 
overworked. The fact was that they were paid enough for the kind of service 
the public was getting, but they were underpaid according to the amount of 
work they were inefficiently trying to do. The board of directors, which com- 
prised wide-awake men, realized that a change must be made in the service. 

About this time, the manager resigned to enter business for himself. A 
new manager, a woman, was hired. She was very much alive and had always 
kept abreast of the times. Some of her old patrons at Crescent could relate 
stories about the very personal service they used to get. 

“Annie, how are eggs selling at the grocery? Find out and call me.” 

“Annie, I want to take a nap. Take any message and call me when I 
wake up.” 

“Annie, we are planning to go over to Hocum Sunday. Find out how 
the roads are and call me.” 

“You say Johnnie is calling and wants me to pay for the message? 
Well, I will if he wants to talk to me about his laundry; otherwise, you tell 
him he must wait ’til he comes home.” 

No, only the old timers at Crescent could tell these stories. But this 
was the kind of service the Four Corners Telephone Co. was giving when 
Miss Justus took over the managership. Before she had been there 24 hours, 
she saw that all this company lacked was system. Then, she set about putting 
her house in order. Of course, trouble started immediately. 

“Do without the time of day; call by number, and a hundred other new- 
fangled ideas. Well I guess not.” These were some of the daily positive 
statements of the subscribers. 

A newspaper woman, who has long since learned to like this manager 
and her new-fangled methods, told me that she had been the hardest cus- 
tomer the manager had to deal with. She said she had ridiculed the new 
methods through the press and to people in person. 

During all those trying months, this manager stood firm. She wanted 
to give a service which was uniformly good 24 hours a day—she did. 


This newspaper woman has become one of the staunchest friends and one 


of the best boosters the telephone company has. So, 


Here’s to the people who like us, 
And here’s to the people who don’t; 

And here’s to the people who learn to, 

And here’s to the people who won't. 
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I. C. C. Accounting Requirements 


Statement Made to Directors of United States Independent Telephone 


Association by President MacKinnon Regarding Accounting Requirements 
of Interstate Commerce Commission for B, C and D Class Companies 


The question of what modifications 
should be made by the Interstate Com- 
merce Commission in its requirements as 
to accounting from Class B, C and D 
telephone companies being under discus- 
sion by the board of directors of the 
United States Independent Telephone 
Association, at a meeting of the board 
held in Washington, D. C., April 30, 1923, 
President F. B. MacKinnon, of the asso- 
ciation, submitted the following statement : 

“For some time it has been evident that 
the regulations of the Interstate Commerce 
Commission as to accounting and report- 
ing requirements from Class C and D and 
perhaps Class B_ telephone companies, 
should be modified. The question has been 
put squarely up to the association since the 
issuance of Interstate Commerce Commis- 
sion Order No. 14700, requiring further 
reports and accounting detail of Class A, 
B and C companies in connection with the 
proposed depreciation procedure. 

Many members of the association in the 
past few years have expressed themselves 
as believing that Class C and D companies 
should be relieved entirely from the Inter- 
state Commerce Commission accounting 
requirements ; that in view of the account- 
ing systems prescribed by the various state 
commissions, it is unnecessary, in the in- 
terest of regulation, for these companies to 
be required also to make reports to the 
Interstate Commerce Commission and keep 
their accounts as prescribed by that com- 
Mission. 

It is therefore apparent that this asso- 
ciation, through its board of directors, 
should take some positive stand and action 
looking to a proper solution of this, which 
must be regarded as a serious problem. 

In view of the fact that numbers of the 
companies and some of the state associa- 
tions have expressed a view that the In- 
terstate Commerce Commission should 
have no jurisdiction over anything but the 
toll line operations of telephone companies, 
and have also expressed a view that the 
Present procedure is based upon the Inter- 
State Commerce Commission’s desire to 
exten its jurisdiction and control over 
telephone operations, it is highly desirable 
that .+ this time a clear statement of the 


histor» of the Interstate Commerce Com- 
Missi n’s control over telephone companies 
shoul’ be set forth. 

In ‘une, 1910, an amendment to the in- 
tersta‘e commerce act went into effect 
Which provided that the provisions of the 
Intersiate commerce act should apply to 


‘ 
telegraph, telephone and cable companies, 


(whether wire or wireless) engaged in 
sending messages from one state, territory, 
or district of the United States, to any 
other state, territory, or district of the 
United States, or to any foreign country, 
who shall be considered and held to be 
common carriers, in the meaning and pur- 
pose of this act, provided, however, that 
the provisions of the act shall not apply 








AGITATE AT THE POLLS. 


If we would have government con- 
tinued, we must respect and hold up the 
hands of our public officials. Let us 
agitate at the polls, but after the elec- 
tion it is our duty to hold up the hands 


_ of those elected.—John D. Rockefeller, 


Jr. 








to the transmission of messages by tele- 
graph and telephone companies wholly 
within one state, and in transmission to 
or from a foreign country from or to any 
state or territory.’ 

On December 1, 1910, the Interstate 
Commerce Commission held a conference 
with representatives of the telegraph and 
telephone companies upon the jurisdiction 
of the commission over telephone and 
telegraph companies under the interstate 
commerce act, as amended. On March 13, 
1911, the Interstate Commerce Commis- 
sion issued its order, which has been 
known as “Conference Ruling 305,” which 
stated the commission’s interpretation of 
the act as being that if a telephone com- 
pany whose line was wholly within a single 
state participated in the continuous trans- 
mission of a message from a point on its 
line to a point on a line of some other 
company in another state, by that partici- 
pation it engaged in interstate commerce, 
and was under the jurisdiction of the In- 
terstate Commerce Commission. 

The commission, held that 
companies so participating in the transmis- 
sion of messages must conform to the pro- 
visions of Section 1 of the act to regulate 
commerce as it then existed, requiring all 
rates and charges to be reasonable and 
just, etc., and that Section 3 of the act, 
forbidding discrimination, applied to tele- 
phone companies; also Section 15 of the 
act and Section 20 of the act, which gave 
the commission authority to require car- 
riers subject to its jurisdiction, to keep 
accounts and make reports. 

Section 20. authorizes the commission to 
require annual reports from all carriers 
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therefore, 


subject to the act, and the commission 
may, in its discretion, prescribe the forms 
of any and all accounts, records and memo- 
randa, to be kept by the carriers. 

In February, 1920, Congress further 
amended the interstate commerce act, and 
by these amendments it defined the carriers 
subject to the act and the definition of 
transmission of intelligence by wire or 
wireless was made clear, and in addition 
added to Section 20 the depreciation sec- 
tion which is now under discussion under 
Interstate Commerce Commission Order 
No. 14700. 

On January 1, 1913, there took effect 
the uniform system of accounts for Class 
A and B telephone companies, and on 
January 1, 1915, the uniform system of 
accounts for Class C telephone companies. 
No system of accounts has been adopted 
for Class D companies. Class A telephone 
companies were first required to make an- 
nual reports for the year 1914; Class B 
for the year 1915, and Class C for the year 
1916. Class D companies have been asked 
since 1916 to file annually a brief form of 
report showing the extent of operations of 
the company, so as to enable the commis- 
sion to properly classify them. 

I am informed that the commission’s 
authority to require companies to report 
to it on interstate business and the author- 
ity of the commission to prescribe the sys- 
tem of accounts covering the intrastate as 
well as the interstate business of the com- 
panies, is based upon a decision of the 
Supreme Court of the United States, 
handed down April 1, 1912, in the case of 
Interstate Commerce Commission vs. the 
Goodrich Transit Co., which company had 
filed bills to enjoin the enforcement of 
orders of the Interstate Commerce Com- 
mission requiring the company to report 
both intrastate and interstate business to 
the commission and to keep its accounts in 
compliance with Commerce 
Commission orders. 

In this decision the supreme court says: 
‘Congress in Section 20 has authorized the 
commission to inquire as to the business 
the carrier does and to require the keeping 
of uniform accounts, in order that the 
commission may know just how the busi- 
ness is carried on, with a view to regulat- 
ing that which is confessedly within its 
power’ and ‘bookkeeping, it is said, is not 
interstate commerce. 

‘True, it is not. 
and ought to show how the business which, 
in part at least, is interstate commerce, 
is carried on, in order that the commis- 


Interstate 


3ut bookkeeping may 
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sion, charged with the duty of making 
reasonable rates and prohibiting unfair 
and unreasonable ones, may know the 
nature and extent of the business of the 
corporation, the cost of its interstate trans- 
actions and otherwise to inform itself so 
as to enable it to properly regulate the 
matters which are within its authority. 
We think the uniform system of accounts 
prescribed and the reports called for, are 
such as it is within the power of the com- 
mission to require under Section 20 of the 
act. Nor do the requirements exceed the 
constitutional authority of Congress to 
pass such a law.’ 

The question apparently is not one as 
to the authority of the commission to re- 
quire reports and prescribe accounting 
systems, if it considers that such reports 
and the keeping of such accounts by tele- 
phone companies are necessary in order 
to enable the commission to properly ex- 
ercise its jurisdiction over the interstate 
business of those companies. 

The question, therefore, before us today 
is not a legal one, but a practical one, 
and is: Is it necessary in view of regula- 
tions and conditions today, for the Inter- 
state Commerce Commission to require all 
classes of telephone companies to comply 
with its prescribed system of accounts and 
to make annual reports to it? 

I think it will be conceded that Class A 
telephone companies, on account of the 
volume of both interstate and intrastate 
business done by them, should have ac- 
counting regulations prescribed for them 
by the commission and be required to make 
annual reports to the commission, but on 
account of the extension of state commis- 
sion control built up in part by virtue of 
the accounting system promulgated by the 
Interstate Commerce Commission, it seems 
that the point has been reached in the tele- 
phone industry where that state control, 
if it includes accounting and report re- 
quirements, is sufficient to enable the com- 
panies to properly explain their transac- 
tions to the public and public authorities, 
and to enable all companies to function 
cooperatively with the industry as a whole, 
and that the Interstate Commerce Com- 
mission, exercising the discretion allowed 
it by the act to regulate commerce, should 
relieve B, C and D class companies from 
its accounting and _ report 
where those companies are required by a 
state commission to make reports to that 
state commission and keep their accounts 
under a prescribed system. 

It seems to me, therefore, that this as- 
sociation, through its board of directors, 
should formally express to the Interstate 
Commerce Commission its opinion and de- 
sire, on behalf of its members, that the 
commission should enter an order relieving 
the B. C and D class companies from its 
accounting and report requirements. 


The association, speaking for its mem- 
bers, can in all propriety, make this recom- 


requirements 
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mendation, because the association was 
mainly responsible for the enactment of 
the legislation by Congress in 1910, which 
placed the interstate business of the tele- 
phone companies under the jurisdiction of 
the Interstate Commerce Commission, and 
the association, through its officers, par- 
ticipated in the conference in December, 
1910, and presented the view of the asso- 
ciation that the commission, by the law, 
was granted authority to exercise jurisdic- 
tion over all telephone companies partici- 
pating in the transmission of an interstate 
message, and the association from time to 
time has codperated with the commission 
in the preparation and enforcement of ac- 
counting and report orders. 

At the time of the enactment of the 
amendment of 1910 it should be remem- 
bered that competition between the Inde- 
pendent group and. the Bell group was at 
its height. The Independent group was 
organizing and planning to put into opera- 
tion a nation-wide toll system. 

Opinion had crystallized among the lead- 
ers of the Independent group that by the 
enactment of legislation looking to federal 








GO AFTER WHAT YOU WANT 


When a young man tells me that mod- 
ern industry is a machine and that 
there is no way for a man to find him- 
self and express himself fully, I agree. 
As far as the average is concerned, there 
is no way to judge whether one job 
wouldn’t be better for him than the 
next. That, however, is the point where 
the unusual differs from the average. 

No man who has the spark of power 
within him waits for an organization to 
shift him from place to place until he 
is satisfied. He goes after what he 
wants and cuts the way before him.— 
General W. W. Atterbury, vice-presi- 
dent, Pennsylvania Railroad Co. 








control by the Interstate Commerce Com- 
mission over the interstate toll business a 
further restriction over the operations of 
the Bell group could be obtained; and, in 
the minds of the Independent leaders, 
fairer treatment be obtained for the Inde- 
pendent companies from that Bell group 
and protection of the Independent inter- 
state toll lines guaranteed. 

In this belief, the association asked for 
the legislation which resulted in the amend- 
ment of the interstate commerce act of 
1910. Examination of the resolutions 
adopted by the national association and the 
discussions at the annual conventions of 
that organization in the years preceding 
1910, and immediately subsequent to that 
date, discloses the fact that during those 
years the association looked to the Inter- 
state Commerce Commission as its means 
of security against unfair practices by its 
competitor. 

Conditions in the telephone industry have 
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greatly changed, as they have also in the 
matter of regulation of the industry by 
state authorities. Since 1910 state after 
state has established a commission having 
control over telephone business in that 
state, and we now have a fairly compre. 
hensive system of regulation through state 
commissions and the Interstate Commerce 
Commission. 

In the 13 years that have elapsed since 
the enactment of the amendment of 1910 
to the interstate commerce act, the Inter- 
state Commerce Commission has held but 
three hearings on telephone matters and 
three on telegraph matters. The three 
telephone hearings are: No. 3596 of April 
3, 1911, in connection with the rates to be 
charged by the Chesapeake & Potomac 
Telephone Co. to subscribers of its Dis- 
trict of Columbia exchanges living outside 
of the District; No. 5464, decided June 18, 
1913, being a complaint against local com- 
mercial telephone service in Pittsburgh, 
Pa., which complaint, the commission after 
a hearing, dismissed through lack of juris- 
diction; and No. 8345, complaint against 
the New York Telephone Co. on account 
of toll rates to New Hampshire. This 
case was decided June, 1916. 

For seven years, therefore, the commis- 
sion has not had a formal telephone case 
before it. This should not be 
mean that the commission has 


taken to 
not had 


hundreds of informal complaints against 


telephone companies submitted to it. Hun- 
dreds of companies are so located that 
part of their property and, therefore, part 
of their subscribers are in a state other 
than that in which is located the switch- 
board to which those subscribers are di- 
rectly connected, and, therefore, these hun- 
dreds of companies are actually engaged 
every day in interstate business and the 
Interstate Commerce Commission is the 
only regulatory body with whom complaints 
can be filed against these companies or by 
these companies on matters concerning in- 
terstate traffic. 

Thousands of toll lines cross state lines. 
The interstate rates on those lines can only 
be controlled by the Interstate Commerce 
Commission. Therefore, it should not be 
argued that, because so few formal com- 
plaints have been filed with the commission, 
there is no necessity for the Interstate 
Commerce Commission jurisdiction ovet 
interstate business of telephone companies. 

The fact that there have been so few 
formal cases should be pointed to rather 
as an evidence of the efficient way im 
which the commission has functioned i 
handling complaints of these companies 
and between them, so that those matters 
have been satisfactorily arranged without 
formal procedure. The telephone com- 
panies are to be commended because they 
have allowed so few cases to core 10 
formal hearings and have co-operate( with 
the commission in making satist«ctory 
settlements with complaining subscr )ers. 
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June 9, 1923. 


To modify the law so that these hun- 
dreds of companies just described, whose 
property lies in two states, shall not be 
under the jurisdiction of the Interstate 
Commerce Commission, will work a very 
great hardship to those companies and to 
the public. How the companies operating 
only exchanges can be taken out from the 
jurisdiction of the commission without 
occasioning very great disturbance over 
the rate situation of those that we call 
‘state line’ companies, is hard to under- 
stand. 

‘It is, therefore, my opinion that this as- 
sociation, which in the first place requested 
Congress to give the Interstate Commerce 
Commission authority over the interstate 
business of telephone companies, and for 
years viewed that control as essential and 
desirable, should now formally state to the 
commission its opinion that the telephone 
industry will function effectively, if the 
commission, exercising the discretion 
granted it by Congress, shall release the 
Class B, C and D companies from Inter- 
state Commerce Commission accounting 
and report requirements, providing a report 
is required of those companies in those 
states where state commission accounting 
and report requirements are in force, so 
that there may be available to the Inter- 
state Commerce Commission information 
as to the complete operation of any tele- 
phone company.” 

At a subsequent meeting of the board 
of directors held in Washington, D. C., 
May 2, 1923, the board voted that the 
oficers be instructed to present to the 
Interstate Commerce Commission the opin- 
ion of the board that Class B, C and D 
telephone companies should be relieved 
‘from Interstate Commerce Commission 
accounting requirements in all states where 
a state regulatory body requires account- 
ing and reports from those companies, and 
that in the opinion of the board the classi- 
fication of telephone companies by the 
Interstate Commerce Commission should 
be changed so that the dividing line be- 
tween D and C class companies should be 
$25,000 annual operating revenues instead 
of $10,000 operating revenues, as at 
present. 

In accordance with these instructions, 
the following letter was sent to the Inter- 
state Commerce Commission : 

“Washington, D. C., May 9, 1923. 

INTERSTATE CoMMERCE CoMMISSION, 

Washington, D. C. 

Sirs : 

At a meeting of the board of directors 


of the United States Independent Tele- 
Phone Association held in Washington, D. 
C, on May 2, 1923, the officers were in- 
structed by the board to present to the 
Inters:ate Commerce Commission the con- 
clusicus of the board as to changes in the 
Inter-iate Commerce Commission’s ac- 
couni:ig and report requirements from 
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Class B, C and D telephone companies. 
These conclusions, to which the associa- 
tion requests consideration be given by the 
commission, are: 

First: That in those states where tele- 
phone companies are required by the state 
regulatory body to keep their accounts in 
compliance with a system of accounts 
similar to that prescribed by the Interstate 
Commerce Commission and to make to 
that state regulatory body annual and 
special reports similar to those required 
by the Interstate Commerce Commission, 








MAKING USE OF TROUBLE. 

Every trouble is an opportunity to 
win the grace of strength. A trouble 
is a moral and spiritual task. It is some- 
thing which is hard to do. Strength is 
increased by encounter with the diffi- 
cult. Every day we are blessed with 
new opportunities for the development 
of strength of soul.—George Hodges. 








that the Interstate Commerce Commission 
should relieve the Class B, C and D tele- 
phone companies from making reports 
direct to the Interstate Commerce Com- 
mission and from complying with the In- 
terstate Commerce Commission’s system 
of accounts. 

Second: That the classification of tele« 
phone companies by the Interstate Com- 
merce Commission be modified so that 
Class C companies shall be those that have 
average annual operating revenues exceed- 
ing $25,000, but not more than $50,000, and 
Class D companies shall be those having 
average annual operating revenues of $25,- 
000 or less. 

It has been evident for some time that 
the modifications suggested by the board 
of directors are desirable from the stand- 
point of the industry in that it will relieve 
the smaller telephone companies from the 
necessity of making reports both to the 
Interstate Commerce Commission and state 
regulatory bodies, and by the change in 
classification will greatly relieve many of 
the smaller companies that are now classi- 
fied as Class C companies. 

The first proposition carries with it the 
expectation that the Interstate Commerce 
Commission will continue to require the 
making of reports direct to the Interstate 
Commerce Commission and compliance 
with the commission’s system of accounts 
from companies operating in all states 
where the state regulatory body has no 
authority to prescribe a system of accounts 
for telephone companies or to require re- 
ports from those companies. Thus by the 
proposed procedure complete data as to 
the operation of all telephone companies 
will always be available to the commission 
either in the commission’s own files or in 
the files of the state commissions. 

In the opinion of the directors of this 
association conditions in the telephone 
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industry are such that the proposed changes 
should be adopted in the interest of both 
the telephone companies and the interstate 
and state regulatory bodies. 
Respectfully submitted, 
Unitep STATES INDEPENDENT 
ASSOCIATION, 
F. B. MacKinnon, President.” 
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Indiana Company Making Central 
Office and Plant Extensions. 

Extensive improvements involving an 
expenditure of approximately $30,000 will 
be made this year by the Connersville 
Telephone Co., Connersville, Ind., accord- 
ing to an announcement by L. A. Frazee, 
president of the company. The work, 
which was started some time ago, includes 
additions to and alterations in the office 
building, increases in the switchboard 
equipment and extensions of the under- 
ground cable system. 

Approximately $15,000 will be expended 
in increasing the local and toll switchboard 
equipment, it was stated. About $6,000 
will go to constructing an addition to the 
building and increasing the office accom- 
modations. The remainder of the expendi- 
tures will be for the underground cable 
system. 


Illinois Bell Begins Part of Exten- 
sion Program in Moline. 


Improvements costing about $100,000 
and providing for ten years’ growth were 
started in Moline, Ill., a few weeks ago by 
the Illinois Bell Telephone Co. 

Increased demand for telephones has 
necessitated the placing of new panels in 
the Moline switchboard and the laying of 
a new 1800-wire cable from the main office. 

A few years ago Moline had 1,000 sta- 
tions, but the number is now near the 
6,000 mark. 

Preparatory to the improvement work, 
switchboard facilities in the local office 
have been increased. Improvements, cost- 
ing approximately $15,000 and requiring 
three months for completion, have been 
made. 


Eight Oregon Companies Have 
$10,000 to $50,000 Revenues. 


There are eight telephone companies in 
Oregon having operating revenues of more 
than $10,000 and less than $50,000. 

They include the Hillsboro Telephone 
Co., of Hillsboro; Independent Telephone 
Co., Interurban Telephone Co. of Silver- 
ton; Klamath Falls Telegraph &- Tele- 
phone Co.; Lebanon Mutual Telephone Co. 
of Lebanon; Malheur Home Telephone 
Co., of Ontario; McMinnville Local & 
Long Distance Telephone Co., of McMinn- 
ville; Multnomah & Clackamas Co., 
Mutual Telephone Co., of Gresham; West- 
ern Oregon Telephone & Telegraph Co., 
of Forest Grove, and the Willamette Tele- 
phone Co., of Dallas. 





Sundry Snapshots Along the Trail 


Observations and Comments, Pertinent and Otherwise, 
On the Sunshine and Shadows of Telephone Work 


Lucious berries, ripe and red, 
Picked at morn from dewy bed, 
Served alone or in a cake 

Just like mother used to make, 
Flooded o’er with golden cream 
How of’t we get them—in a dream. 


How much of the old-time enjoyment of 
a good old-fashioned home-made _ short- 
cake was due to the berries themselves, or 
to the way they were served, due allow- 
ance being made for youthful appetites? 
Berries are berries now as then, but it 
makes a vast difference whether they have 
been picked for days and confined to tight 
boxes with all the big ones on top shutting 
off the air, or whether they are fresh 
picked when just ripe. 

The foundation works of the shortcake 
also depends for taste on whether it is 
made by mother in the old kitchen back 
home with real butter, fresh eggs and 
Jersey cream, or whether it is made of 
skim milk, butter substitutes and once 
eggs. The latter leave a taste that re- 
minds one of sawdust. There are all kinds 
of shortcakes, but only one good kind— 
and there are all degrees of fitness of ber- 
ries with only one just right condition. 

What is the difference? Service! It’s 
in the service. The right materials are 
essential to start with, but it’s the service 
that counts a large percentage in the ag- 
gregate of satisfaction resulting. 

A telephone may be of the best, the lines 
in perfect order and the transmission all 
one could hope for, but without quick, 
courteous service on the part of the op- 
erator, all else fails to fill the bill. 

Imagine mother serving the kids a nice 
luscious shortcake, all dripping with rich- 
ness, with a frown on her face or a snarl 





Service on the Telephone, to Be Valuable or Desirable, 
Must Be Prompt and Efficient. 


in her voice. It can’t be done! It was the 
service we remember; we do not remem- 
ber anything at all about the cost. 

Service on the telephone to be valuable 
or desirable must be prompt and efficient. 


By Well Clay 


You must be able to get connections quick- 
ly and have the transaction handled in a 
pleasant manner, or else all is spoiled or 
its value greatly reduced. When the lines 
are to blame, the operator can help a lot 
by being pleasant and prompt in answering. 

A long-delayed answer from Central, 


given in a drawling, careless manner, 
leads one to surmise that the 

operator is not efficient nor il 
painstaking. e 


A sharp, nervous imperi- 
ous way of answering is also 
to be condemned as it does 
not soothe or help. If often 
—most generally does — 
“rile” the calling party a 
little, especially if the serv- 
ice has not been prompt. 
You not only wish to enjoy 
the eating of your shortcake, 
but you wish to enjoy the digestive period 
afterwards. 

Service which leaves a pain is not pleas- 
ant service, or profitable to either the 
serving or the served. Much can be made 
up for the shortcomings of poor equipment 
if there is a smile and a conviction of a 
willingness to serve in the tone of voice. 
The answer to willingness to serve is made 
in prompt responses. 


Service over the lines is not the only 
avenue by which one can travel into the 
open spaces of popular favor and esteem. 
Service is also the prompt repairing of 
lines that are out of order, of prompt 
installations of instruments, of prompt 
rendering of adequately itemized service 
bills, of courteous treatment of complaints, 
of coéperation of the plant men in moving 
poles on highway jobs or for public im- 
provements. 

All have their influence in no small 
measure in helping to flavor the cake of 
good will. 

On another angle must we 
be careful—and that is to so 
manage our plants that all 
the hungry stockholders will 
not have reason to kick at 
the annual banquet of divi- 
dends because there is no 
piece of shortcake for them, 
or because it is too small to 
more than whet the appe- 
tite for something more 
substantial but does not satisfy it. 

Those operators or linemen, or plant 
men or other operatives or executives, who 
smile and hustle about only when they 
think superiors are taking notice of how 
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they are doing their work, are putting all 
the biggest and nicest berries on top of 
the box. 

But down underneath the fine show of 
the moment, you must make up your mind 
that you will find a quantity of small, un- 


- fry admit its a nice \ 


Shiny telephone, but | 
| Leant get anybody | 


on it -So “ Tt doesnt | 
mean any- | 


thing. 





Without Quick, Courteous Service by the Operator, All 
Else Fails to Fill the Bill. 


ripe, weazened, sour little fruit which will 
disappoint you. 

Some people are letting the service fix 
the price while others are letting the price 
determine the service. Give the service 
and get the price. 

APHORISM: 
trade. 


A good grade holds the 


District Meetings of the Minnesota 
Association for June. 

The month of June has been set aside 
by the Minnesota Telephone Association 
for district meetings in the southern part 
of the state. It is expected that those in 
the northern part will be held during the 
latter part of July. The places and dates 
of the June meetings are: 

Zumbrota, Tuesday, June 12; Spring 
Valley, Wednesday, the 13th; Waseca, 
Thursday, the 14th, and Blue Earth, Fri- 
day, the 15th. 

Hutchinson, Monday, June 18; Granite 
Falls, Tuesday, the 19th; Tracy, Wednes- 
day, the 20th; Worthington, Thursday, 
the 21st, and New Ulm, Friday, the 22nd. 

The meetings will start promptly at 10 
a.m. and adjourn at 4 p.m. There will be 
a talk on “What Can Be Accomplished 
by Coéperation,” by Secretary J. C. Crow- 
ley, Jr., and “Some Suggestions to the 
Officers and Managers of Telephone Com- 
panies” will be offered by J. W. Howatt, 
supervisor of telephones for the Minnesota 
Railroad and Warehouse Commission. 

Plant construction and maintenance, 
transmission losses, accounting, and such 
other questions as may be brought before 
the meeting by those attending will be 
thoroughly discussed. 
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The operators—and this means both 
local and long distance—will have a part 
in the proceedings. There will be talks on 
traffic, schools of instruction, and an op- 
portunity to meet other operators with 
whom they have frequent intercourse but 
have never met. 

Mr. Crowley wants the member com- 
panies to call the officers of their rural 
connecting companies and advise them to 
attend one of the meetings—as it will be 
of profit to both companies. He also 
wishes them to invite neighboring man- 
agers who are not members to attend. 


Negotiating for Bell Purchase of 
Louisville, Ky., Company. 

Action, looking to the merger of the 
Central Home Telephone & Telegraph Co., 
of Louisville, Ky., with the Cumberland 
Telephone & Telegraph Co., was taken in 
the offices of Mayor Huston Quin May 
31, at the first of a series of executive con- 
ferences between representatives of the 
two companies and representatives of cer- 
tain civic organizations. 

Rates that would be required by the 
unification was the main subject of dis- 
cussion. 

No conclusion of any kind was reached 
in this: regard, the mayor said in a state- 
ment issued afterward, but it was finally 
determined that the engineers of the two 
companies should meet with George W. 
Hubley, public utilities engineer for the 
city, to ascertain basic facts. The next 
conference of company and city repre- 
sentatives will await the report of the 
engineers. 

The mayor said that higher rates must 
be expected for unified service. A merger 
would extend a broader service to the sub- 
scriber, he pointed out, and operating ex- 
penses because of the extension would be 
greater. 

In issuing the call for the meeting, 
Mayor Quin gave out a statement which 
explains the result of negotiations started 
several weeks ago. He said in part: 

“Negotiations looking to the unification 
of telephone service in the city of Louis- 
ville are in this condition: 

“We approached each of the companies 
separately and stated that it is our pur- 
pose to bring about a single telephone serv- 
ice and asked that a conference be had 
between representatives of both. companies 
for a full preliminary discussion of the 
subject. 

“Neither company had any hand what- 
ever in initiating the movement, and each 
company seemed to be content with the 
present status. Under these circumstances, 
nowever, and at our earnest solicitation, a 
oint conference of representatives of both 
companies was held, at which there was a 
full and frank discussion of all the phases 
of the subject. 

“It developed that there were many dif- 
feulties in the way of accomplishing the 
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desired result, among them the fact that 
the Home company owns or controls a 
number of companies operating in other 
towns of the state and southern Indiana, 
together with long distance lines connect- 
ing them with Louisville, and the Home 
company declined to enter upon the nego- 
tiations unless its outside holdings were 
also involved. 

“The up-shot, however, was that the 
Cumberland company refused to consider 
the purchase of the stocks and bonds of 
the Home company, or any other company, 
but expressed a willingness to consider 
the purchase of all the physical property 
of the company in Louisville, and also all 
the physical property of all other com- 
panies in the state and southern Indiana, 
which the Home company owns or in 
which it is interested, and the Home com- 
pany upon its part expressed a willingness 
to sell all such physical property. 

“Thereupon the Home undertook to make 
an inventory of all physical property in- 
volved, which it did, and submitted the 
inventory to the Cumberland. After some 
weeks of consideration of the inventory 
by the Cumberland, representatives of both 
companies came together for the purpose 
of undertaking to agree upon terms, and 
they are now engaged in this work. 

“If and when the two companies agree 
upon the terms of purchase and sale, it 
will become necessary for the city of 
Louisville to reach an agreement with the 
proposed purchaser regarding rates and 
many other matters necessary to safeguard 
the interests of the citizens.” 

Appearing in the interests of the com- 
panies were: P. S. Pogue, president of the 
Home company; Hunt Chipley, general 
counsel; F. L. Woodruff, general man- 
ager; F. H. Reid, vice-president, and L. K. 
Webb, manager, all of the Cumberland 
company. 

Besides representatives of the companies 
and the city, there were present at the 
meeting representatives of the Louisville 
3oard of Trade, the Round Table, and 
the Business Men’s Advisory Committee, 
all of whom are showing great interest in 
bringing about the merger of the two tele- 
phone systems. 


Telephone Activities of California 
Commission During May. 

The telephone department of the Cali- 
fornia Railroad Commission received 266 
informal complaints, of which 178 were 
decided in favor of the complainants, dur- 
ing the month of May, according to a 
pregress report filed June 1 with the com- 
mission. 

The department returned decisions in 11 
formal proceedings and had 18 formal 
proceedings pending at the close of the 
month. 

The more important investigations now 
being carried on by the telephone division 
of the commission are: 
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Southern California Telephone Co., Los 
Angeles; delayed installations, plans for 
improvement of service. 

Southwestern Home Telephone Co.; 
establishment of toll stations at Perris and 
Wild Omar; establishment of exchange 
service at Murrietta; service installations 
at Perris; service complaints at Elsinore. 

Pacific Telephone & Telegraph Co.; de- 
layed installations, San Francisco, Oak- 
land, Berkeley and Alameda; transmission, 
Los Angeles to Burbank; service investi- 
gation at Montebello. 

Huntington Beach Telephone Co., Hunt- 
ington Beach; valuation of properties. 

During the month engineers of the tele- 
phone division appeared before the follow- 
ing organizations and discussed telephone 
matters of local interest: Chamber of 
Commerce of El Monte; city council of 
San Leandro; Chamber of Commerce of 
Glendale; subscribers of Southwestern 
Home Telephone Co., at Elsinore. 

Complaint having been made that certain 
residents of the tract known as Broad- 
moor were unable to obtain service from 
the Pacific Telephone & Telegraph Co., an 
investigation of the matter by the com- 
mission disclosed the fact that these serv- 
ices were being withheld on account of 
proposed reconstruction work by the com- 
pany. 

At present the public utility lines are 
located in the rear of the lots in this 
district and are not allowed on the streets. 
The company was desirous, during recon- 
struction, of re-locating their circuits on 
the streets. 

Upon invitation of the city council of 
San Leandro, Engineers Dodge, Fry and 
McCaffrey of the telephone and telegraph 
divisions of the commission, and represent- 
atives of the public utility corporations 
held a conference on the proposed re- 
location of these lines. 
engineers 


The commission’s 
pointed out the methods of 
rendering service, both from lines located 
in the rear of the lots, and from lines 
located on the streets, and the advantages 
of each, but left it to the city officials to 
decide which method they should adopt. 

The engineers advised the city officials 
that as soon as they—the city officials— 
would inform the commission regarding 
their action in granting or denying the 
permission requested by the power and 
telephone companies to construct their 
lines on the streets, the commission would 
take steps to see that the service requested 
by the applicants in this district would be 
furnished. 

In conformity with this instruction the 
commission has been advised by the city 
of San Leandro that permission has been 
denied to the utilities for the construction 
of their lines along the streets. 

The commission is now starting an in- 
vestigation to ascertain why the telephone 
service requested by Broadmoor residents 
should not be furnished immediately. 




















What Is Your Company Doing? : 





Chats About Company Doings, 


By Stanley R. Edwards. 

For the purpose of encouraging a more 
liberal use of its long distance service in 
the buying and selling of commodities, 
the Louisville Home Telephone Co., Louis- 
ville, Ky., compiled a telephone business 
list of merchants and professional men 
of Louisville, Ky., and New Albany, Ind. 

This list is sent to the business and pro- 
fessional men in the 50 towns in Kentucky 
where the Independent company operates 
exchanges. At the same time that the 
pamphlet was sent out a letter was mailed 
to the various jobbers and manufacturers 
in Louisville who are subscribers to the 


company’s service. This letter read: 

We believe you will be interested to 
know that we are circulating among the 
Merchants and Buying Public in some 50 
towns in the State of Kentucky, where the 
Independent company operates exchanges, 
a classified Home Telephone Business List. 
This publication contains a list of merch- 
ants and professional men of the City of 
Louisville, Ky., and New Albany, Ind., 
that may be reached over our Long Dis- 
tance toll lines. 

This is done to divert trade to Louisville 
where we believe it rightfully belongs and 
where the market is complete in every de- 
tail, covering all requirements of the con- 
sumer. 

You may anticipate and will most likely 
receive long distance calls from new trade, 
as well as from old customers, due to this 
publicity. Orders coming through such 
channels will in all probability call for 
prompt action. 

This avenue of sales production through 
the use of the Home Long Distance Serv- 
ice affords a great saving of time. Thus 
we feel sure that you will agree that the 
idea is worth while and we ask your codp- 
eration in this evident mutually advantage- 
ous plan. 

In the event you have occasion to call 
any of your customers over Long Distance, 
we trust that we may have the opportunity 
of serving you as we connect with numer- 
ous important points not only in the State 
of Kentucky but the City of Indianapolis 
and many other cities and towns in the 
State of Indiana. 

With assurance that we are always at 
your service and soliciting your Long Dis- 
tance patronage, we are, 


Yours truly, 
Tue LovuisvitteE Home TELEPHONE 
CoMPANY. 
W. B. Fisuer, Secretary. 


Included with the letters was a printed 
slip addressed to subscribers which said: 

“We will take pleasure in sending a copy 
ot this classified reference guide of Home 
Telephone users to any of your customers 
on request, provided the customers are 
Iccated at points reached over our toll lines. 
At the same time we will, if desired, make 
mention that the publication is sent on the 
request of the subscriber so ordering.” 


A line at the bottom of the slip sug- 
gests: “Try a sales campaign over the 
Home Long Distance toll lines.” 


“While this list has not been tried out 
sufficiently to prove its effectiveness,” says 
W. B. Fisher, secretary of the Home Tele- 
phone Co., in a recent letter, “at the same 
time we have had some very favorable 
comments from merchants who welcome 
this method of encouraging the use of the 
toll lines, which unquestionably is more 
economical than the travelling method in 
many instances.” 

The use of the long distance telephone 
in business transactions is now most com- 
mon and during the past few years of high 
travelling expenses business concerns, in 
various parts of the country, have come 
to use it quite extensively for the solicita- 
tion of orders. Thus this list for the use 
of both sellers and buyers in the market 
territory of Louisville is not only a great 
convenience to them but it also should be 
the means of directing an increasing 
amount of business to the long distance 
system of the Home company. 





“IT am rather fond of the enclosed ‘daily- 
grams’, and thought you, too, might like 
them,” writes Manta J. Elder, chief op- 
erator of the Kansas Telephone Co., 
Ottawa, Kans. 

“This idea did not originate in our 
office. Another office sent us a list of 
these little sayings. We posted them on 
cur restroom bulletin board, and our oper- 
ators enjoyed them so much and were so 
interested that we offered prizes for the 
three best ones written by our girls. 

The enclosed are copies of the three 
prize winners; also two other articles 
which, although not in dailygram form, 
we considered very good. 





Dailygrams. 


First prize, Mildred Bryant, Local and 
Toll Operator, Ottawa, Kans. 


This morning it is my duty to plant flower 
seeds in my garden. 

My garden is my switchboard. 

My seeds are words of kindness and 
cheer, that I sow in each small row. 

My garden is being nourished by showers 
of Gladtone and Sweetone. 

My seeds are growing. 

It is my duty to properly nourish them. 

I know the flowers will be beautiful be- 
cause I have sown good seeds. 


Horrors! My flowers are up and grow- 
ing, but so are the weeds; 

Their names are Grouchtone, Sarcastic- 
tone and Worriedtone. 

How shall I get rid of them? 

Somehow the seeds of Bluetone, Hurried- 
tone and Carelesstone have been 
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I shall employ my Sweetone and do away 
with them, for there must be no 
weeds. 


Joy of joys! My flowers are beginning to 
bloom. 

They are going to be beautiful. 

It is good to know that they are result of 
my labors—the reflection of my 
daily care, : 

For these lovely flowers are the voices of 
my people. 

They are all of different colors and kinds, 
but each one is as beautiful as the 
other. 

Among them are Sunnytone, Patientone, 

Politetone, Truthtone, and Gladtone. 


Even when the bloom is gone, my flowers 
will still be there to bloom thicker 
and better each time. 

For my seeds of Goodwill will be mul- 
tiplied. 

x * * * 
Second Prize, Naomi Dutro, Toll 
Supervisor, Ottawa, Kans. 


Today we are Tourists; 
Our subscribers shall choose our trails. 
Our tickets shall be our maps, 
Our routing our guide. 
For N. C. and B. Y. 
slacken our speed. 
Detour, O. D. circuit, caused the delay. 
Indifference and Sarcasm you meet once 
in awhile, 
But it is surprising if you smile the friend- 
liness to meet along the way. 
* ok * Ok 


Third Prize, Grace Haas, Local and Toll 
Operator, Ottawa, Kans. 


we will have to 


Today I am a Gardener, 

Every light on my board is a weed in my 
garden. 

I must hurry and destroy these weeds or 


they will destroy my beautiful 
flowers. 

Every light that I answer is a weed 
destroyed. 


Every wrong phrase that I use, or wrong 
number I ring, is a flower destroyed, 
and a weed added to my garden. 

I must be more careful. 

* * *k Ok 


Spirits of Phone Land. 


By Minnie Clark O’Rourke, Local 
Operator, Ottawa, Kans. 


As I sit at my position, while the world 
goes rushing by, 

I imagine that the elfins of some magic 
land are nigh. 

Each bulb within my vision seems a globe 
alive with fire. 

Revealing with its flashing a spirit of the 
wire. 


There’s the elf who talks for Mother to 2 
distant, loving son; 

There’s the one who tells with sorrow of 
a dear friend who is gone; } 

Another flash—a merry little sprite im 
elfin glee, 

Tells chummie of a party, and a most 
transcendent “He”! 

Another flash, and Johnnie, a roguish elfin 
blade, 

Wants a “date” with me! Consider—and 
I, a “Central” maid! 








or 
‘ul 


ng 
ed, 


rld 
gic 
obe 


the 


of 
in 
10st 
-}fin 


and 








> Nomis 


Jun e 9, 1923. 


So the flashes keep on coming, every one 
a living thing, 

To tell of joys, and sorrows, of love and 
suffering, 

Of business, war and weddings, of acci- 
dents and crimes— 

In fact, these elfin messengers are Sipirts 
of the Times, 


And without our telephonic help their 
efforts would be lost. 
* k * * 
A Plug. 


By Mildred Bryant, Local and Toll 
Operator, Ottawa, Kans. 


Iam a very small article in the big scheme 
of things, but I play a very large 
part, nevertheless. 

I am the connecting link between every 
kind and phase of life. 

| carry messages of hope, cheer and com- 
fort, also sorrow and death. 

I am very unhappy when I carry sorrow- 
ful messages, but I thrill with joy 
when I help to spread happiness. 


In spite of my usefulness I am sometimes 
treated very badly. 

I am not only plugged in on busy num- 
bers, but I am jerked from my mul- 
tiple by the, cord. 

lf only my operator knew how that short- 
ens my life and causes my exterior 
to become ruffled and bedraggled, 

She would not be quite so rude to me. 


I am very glad to say, however, that she 
is becoming much more careful of 
me each day. 

I am certainly grateful to her. 

My two greatest friends are the super- 
visors and wire chief. 


The supervisor does her utmost to keep ' 


me from being abused daily. 

The wire chief does his utmost to keep 
me well-mended and in good shape 
for my unceasing work. 


Perhaps by this time you have guessed my 
name. 

Please do not think of me as a mere 
“plug”—a combination of paper and 


metal. 

When you establish a connection, think of 
me each time as being a carrier of 
news. 


A true helpmate without which every 
other phase of your office would 
practically be useless. 

(Signed) A. Prue. 
= eS 

“The dailygrams that were sent to us 
were a real help to the operators,” con- 
tinued Miss Elder, “because they gave 
them a different viewpoint on their work— 
and as for our own dailygrams, the time 
and thought necessary to write one is 
bound to produce good results. 

“The little, out-of-the-ordinary items 
count for much in our everyday lines and 
put a new spirit into our work.” 





Sone time ago we listened to a most 


interesting talk on matters of manage- 
ment. The big problem of management 
was declared to be the problem of in- 
creasing the desire of people—men and 


women—-to work. These six things were 
Presented as things the management must 
do tc make people glad to work: 

1. Provide a fair wage. 

2. Avsure security of position. 
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. Provide opportunity for advancement. 
. Provide good,working conditions. 
Provide scope for self advancement. 
6. Give inspiring leadership. 


wm & Ww 


Thinking for a lot of people is a painful 
process and that is one reason why so 
many persons fail to make good when 
placed in executive positions. 

In the telephone operating room may be 
found all of these conditions. In most ex- 
changes, the first four items listed 
generally pretty well covered, but in 
latter two conditions, particularly in 
smaller exchanges, much has _ been 
done. So we are always glad to receive 
a letter from Miss Elder, for she is one 
of the telephone executives whom we know 
is really “thinking for a lot of people” to 
increase their desire to work, and inciden- 
tally to work out something towards the 
fulfilment of the last 
named. 

Her “girls” will tell you that she is a 
real “chief” not only in the operating room 
but outside as well, for her interest in 
them does not cease when they leave their 
positions at the switchboard. And _ it 
might be added that Miss Elder sees to it 


are 
the 
the 
not 


two conditions 


that the Bible is kept on the top of the’ 


library table in the restroom. We wonder 
how many _ operators’ 
Bibles in them. 


restrooms have 





Recently H. B. Shoemaker, manager of 
the Tama Telephone Co,, Tama, Iowa, 
talked to the local newspaper man about 
peg-counts. The result was a front-page 
story nearly a column in length. Here 
is part of what was published, Mr. Shoe- 
maker being quoted by the newspaper 
in speaking about the peg-count record: 

“An analysis of this record,’ says Mr. 
Shoemaker, “produces some very inter- 
esting information. The peg-counts for 
the year 1922 shows that if each day had 
maintained an average load of number of 
calls, the number of completed calls going 
through the central office would have been 
942,558. In view of the fact that the 
average included no holidays or days of 
extremely heavy traffic it is safe to con- 
clude that an accurate day-by-day count 
for the entire year would have shown 
more than a million calls. 


“It is interesting to note that the heavy 
period of the day is from 9 to 10 a. m. 
in the colder season of the year (from 
October to May) but during the months 


of June, July, August and September the 


heaviest hour is from 8 to 9 a. m. 


“The telephone load is subject to un- 
usual and unexpected increases. Recently 
the sudden and unexpected death of a 
prominent member of our community 
caused a sudden influx of traffic for two 
or three hours which taxed the capacity 
of our equipment and strained the en- 
durance of our operators. This often 
happens in case of accident or some un- 
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occurrence of interest to the 


community. 


expected 


“It is also interesting to note that the 
people of the community talk on the tele- 
phone less on extremely hot days. In cases 
of stormy weather, however, and especial- 
ly on Sunday, our people use the telephone 
much more than on an average day. 

“In addition to handling the million or 
more local calls last year, our central of- 
fice handled 41,130 long distance calls. 

“Our records show that last year of the 
number of long distance calls offered us, 
we completed 90.5 per cent, thus showing 
that if a subscriber places with us a call 
to a person in another town the chances 
are better than nine in ten that we will 
secure the party for him and the conversa- 
tion will be completed. In addition, our 
record shows that in 1922 we completed 
94.6 per cent of calls placed with us for 
parties in the 
Toledo. 

“We are constantly endeavoring,” said 
Mr. Shoemaker in conclusion, “to improve 
our methods of handling traffic and ex- 
pect to make a better record in 1923.” 


neighboring exchange of 





The four public utilities of Louisville— 
the Louisville Home Telephone Co., Cum- 
berland Telephone & Telegraph Co., 
Louisville Railway Co., and Louisville 
Gas & Electric Co., assisted by the Stand- 
ard Oil Co., Louisville Auto Dealers’ Asso- 
ciation, Louisville Taxi & Transfer Co., 
principally, filled the newspapers with 6- 
inch by 6-inch advertisements 
Safety Weck, June 4 to 9. 

A lot of money was spent in this ad- 
vertising campaign in an effort to reduce 
accidents. More than 30 motor accidents 
in Louisville have resulted in death so far 
this year. The advertising reached a 
point where almost every page of the pa- 
pers carried one of these advertisements, 
from either one or the other of the back- 
ers of the movement. 


featuring 


Large P. B. X. in State Building in 
San Francisco Civic Center. 

The largest private telephone exchange 
in California, according to officials of the 
telephone company, has been installed in 
the new $2,000,000 state building recently 
completed in the San Francisco Civic Cen- 
ter, which was built to house the many 
state offices and commissions now 
tered about the city. 

The new system contains a four-posi- 
tion multiple switchboard which has a 
capacity of 640 stations... This is the first 
board of its type to be installed in San 
Francisco. It can be used for either me- 
chanical or manual telephone systems. 

The board communicates with all the 
state commissions, courts and departments, 
many of which are scattered over the 
downtown district, space in the new build- 
ing not being available for all the units 
of state government in San Francisco. 


scat- 





Fitting the Eyes of the Public 


Publicity Used and Abused—Enabling the Public to See the Telephone 


Industry as It Actually Exists—What Should Be Advertised—Talk Given 
Before the Annual Convention of the Kansas Association at Ottawa 


By M. S. Eisenhower 


Bureau of Public Relations, United Telephone Co., Abilene, Kans. 


Let me assume at the outset that the 
public is just as human as we are, that our 
problems are mutual, and that, if pre- 
sented properly, our relation to them will 
be that of a true public servant and not a 
band of cut-throats. The problem for us, 
then, is to give the public the facts through 
the proper kinds of publicity, combating 
at the same time the small, untrue story 
that creeps about and grows to mighty 
proportions, but which, when traced out, 
is found to have originated with an urchin 
and ended in the mind of the public. 

The word “publicity” is one of the most 
abused words in the English language— 
yet it represents one of the greatest pro- 
fessions, one of the most useful and hon- 
orable callings to which men and women 
can dedicate their lives. 

Publicity, properly directed, cleaned out 
the bend in New York; it replaced the 
tenements with play grounds. However, 
every agent, every propagandist, 
every seeker after personal notoriety has 
camouflaged his operations under the title, 
“publicity,” until many people find it hard 
to distinguish between publicity and that 
which is plain selfish propaganda, or out- 
and-out advertising seeking free space. 

To be a successful publicity man, one 
must realize that his responsibility is a 
double one—the faithful and honest pre- 
sentation of his client’s case without the 
violation of the public trust in which he 
is placed by virtue of his calling. The 
same code that surrounds the legal pro- 
fession, the medical profession, or any 
other calling that is affected with per- 
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sonal confidence of clients, governs the 
successful publicity director except that 
the publicity man has two sets of clients, 
many times diametrically opposed, whom 
he must serve as one. 

The work of public relations in connec- 
tion with the telephone industry is one of 
the chief problems, for our business de- 
pends on the good will of those we serve. 
All the leading telephone companies in the 
country have established bureaus to take 
care of the advertising and public relation 
work, and I believe the United Telephone 
Co. is one of the smallest to make this ven- 
ture. But after two years, we find that 
it does pay to go to considerable expense 
to fit eyes of public with glasses which 
will let them see the telephone as it is and 
not as it is pictured by the political 
demagogue. 

Advertising is the first consideration for 


your budget. Where shall the money be 
spent? The first selection, of course, is 
the newspaper. The advertising in the 
newspapers should be true, straightfor- 
ward, consistent and constant. Then there 
is the directory, the telephone transmitter, 
toll booths, circular letters, the billboard— 
which by the way we have found to be 
good for toll advertising—monthly state- 








Virtues Weed Out Faults. 


You will find it less easy to uproot 
faults than to choke them by gaining 
virtues. Do not think of your faults, 
still less of others’ faults. 

In every person who comes near you 
look for what is good and strong; honor 
that; try to imitate it, and your faults 
will drop off like dead leaves when their 
time comes.—Ruskin. 








ments and receipts, window displays, and 
many other methods. 

And what should be advertised? Good 
will. Toll business, especially evening and 
night station-to-station service, and, by 
the way, such advertising can accomplish 
ten-fold as much good if it is worked ona 
co-operative basis. We have in this con- 
vention many Independent exchanges, all 
of which would be benefited if the same 
style and same-toned advertising were 
appearing in the various territories. 

And now what constitutes public rela- 
tions? That is most easily answered by 
saying “our every-day actions.” Not long 
ago a stock salesman for the United Tele- 
phone Co. met a man at Centralia, Kans., 
and after a short conversation succeeded 
in selling $6,000 worth of the company’s 
preferred stock. 

The salesman was about to step his ego 
up a notch when the purchaser brought 
him back with: “Let me tell you some- 
thing. It was not you who sold me this 
stock. Yesterday I met a gang of six men 
—telephone men—working on a toll lead 
just west of here. The foreman was not 
with them but they were working with the 
most honest endeavor I have ever seen. 
Later I learned that every one of those 
men is a stockholder in your company. 
That, sir, is why I know you offer a good 
investment.” 

The policies of the company itself exert 
their influence on public relations. We have 
long maintained sick, accident and death 
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benefits for all employes, but it was only 
last July that the United Telephone Co, 
in connection with the United Light 
Power System, conceived and started what 
I believe to be one of the best things ever 
instituted into American industry. 

It is the compulsory thrift plan—the 
plan which makes tenure of position for 
every one of our 1,200 employes depent- 
ent upon his saving at least 10 per cent of 
his income each month. But the plan doe 
not stop there. A committee of seven suc. 
cessful business men and women see to it 
that the plan is enforced. 

They pass upon the investments, and 
you can rest assured that wild oil schema 
and similar ventures are not on the ap- 
proved list. No, only safe interest-bear- 
ing securities—such as government bonds, 
building and loan stock, insurance, our own 
preferred securities, etc.—are approved. 

And now after eight months’ operation 
of the plan, what do we find? We se 
our linemen and troublemen_ prospering, 
our operators becoming independent, and 
—take notice of the public relations value 
in this—we find our managers joining the 
Chamber of Commerce, Rotary Club, Busi 
ness Men’s Association. 

They are becoming an influence in their 
communities. Their own increasing pros 
perity has made them realize that they 
can be of some benefit in the upbuilding 
of their towns only by co-operating with 
the other -merchants in pushing the move: 
ments for improvements. Without excep 
tion, I believe, our employes are voting for 
better water systems, better sewage, Det 
ter schools, though the increased 
taxes strike the telephone company as hari 
or harder than any other industry in the 
city. 

All public relations are not good, how- 
ever. Each of us has a conscience. N¢, 
we are not born with it. It was cult 
vated. I cannot analyze your conscienc 
for you, because many of you do not 0 
it yourselves. 

But listen to your own conscience for 4 
moment. Have you ever had an employt 
install a telephone and leave shavings all 
over the floor? Have you ever had a trot 


even 





bleman walk into a home with mud on his 
shoes? 


; : 
Has a subscriber ever said to om fy 


of your employes, “These rates 2re 10% 


high?” given in no uncertain languag® 
and your employe made no attempt to & 
plain? 


No, all public relations are not the ve? 5 
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best; and it is the work of us all to see 
to it that an ever-increasing proportion of 
the people and the material things that 
come in contact with the public, leave im- 
pressions which are favorable for the 
company. 

When the enraged customer comes in 
and says that his bill is too high, that you 
are charging just 25 cents too much on 
each telephone, which for 4,000 telephones 
makes a thousand dollars per month that 
you are getting fraudulently, meet the 
man with facts. Then add a few more 
facts, and then serve facts for dessert. 

As your telephone employe walks down 
the street, does he take the pains to treat 
patrons with the courtesy and the atten- 
tion that a grocer does in order to draw 
trade? If he doesn’t, he isn’t fulfilling his 
job. 

Are there any of your men who spend 
the morning chewing cigars and the after- 
noon playing golf? Now golf is a gen- 
tleman’s game, but there are times when 
it should, and times when it should not be 
played; your patrons usually know if you 
are a worker or a golf star. 

If your men and women must loaf, let 
them do it at Commercial Clubs, Ladies’ 
Federation teas, Chambers of Commerce, 
Rotary—any place where, through good 
intelligent conversation, they can keep in- 
creasing the respect with which your com- 
pany is considered. 
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Not long ago a man said to me: “Eisen- 
hower, I had the greatest regard for all 
public utilities until recently a stock sales- 
man tried to sell me some stock, and in 
doing so, said I was a fool to buy govern- 
ment bonds at 4% per cent interest when 
other investments paid better!” 

Let me say to you that if there is a 
man in the utility business who is un- 
American, get him out! Fire him! Kick 
him out! Don’t wait to make out his pay- 
check—you can mail that to him! 

And another thing, which I know hap- 
pens time and time again. A telephone ex- 
change has rather a difficult time prosper- 
ing on the rates which have been allowed 
by the utilities commission. The manager 
becomes soured and commences knocking 
his town. That signs his death warrant. 
Again, if the town is not good enough for 
the man, he should get out! A _ public 
utility, above all, must have the good will 
of all—and it cannot be secured by ham- 
mering the very citizens who use your 
service. 

To return to the advertising proposition : 
Advertising pays. If it didn’t, the hard- 
headed storekeeper down the way who has 
built his trade from a miniature to the 
largest in your city would never have ad- 
vertised. But he did. So does every suc- 
cessful business. 

There is good advertising, and there is 
more bad advertising. The kind we want 
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is that which sells our goods—service, 
every class of it. No matter whether it 
is local service, station-to-station calls, 


day toll calls, you can sell them by using 
the various advertising media. And then 
when you have some material which is 
worthy of a news story, see to it that the 
editors have a chance to use it. If it is 
news, certainly they will be glad to have a 
tip to the situation. 

The Bureau of Public Relations of the 
United Telephone Co. will be glad to fur- 
nish advertising copy at cost to any Inde- 
pendent telephone exchanges in Kansas. It 
may be that the material which we have 
gives us the opportunity of producing copy 
that would be beneficial to your business. 
You can secure this copy regularly by pay- 
ing the postage and the expenses of print- 
ing the proofs. 

I hope, if this offer is attractive to any 
of you, that you will not hesitate to take 
advantage of it. 

And now after boiling around in this 
proposition for some 15 minutes, we find in 
the residue just this: Be human. Fit your- 
self into the business and social whirl of 
your community, minding that your every 
action is cause for comment; they can 
bring you good or outlandish criticism. Put 
confidence instead of fight into your pub- 
lic, and I am sure that you will discover 
that the public and you are, after all, on 
the same plane. 








- Personal and Biographical Notes 





H. E. Bradley, president, the Penn- 
sylvania State Telephone & Traffic Asso- 
ciation, Harrisburg, Pa. and P. C. 
Staples, vice-president, the Bell Tele- 
phone Co. of. Pennsylvania, Philadelphia, 
are members of the recently organized 
Pennsylvania Public Service Information 
Committee. 


Frederick C. Stevens, a member oi 
from Minnesota from 1897 to 
1917, is seriously ill in a St. Paul hospital 
He has never fully recovered from a para- 
lytic stroke suffered shortly after he at- 
tended the funeral of Senator Knute 
Nelson. 

Congressman Stevens is well known to 
many telephone men, for he has acted as 
general counsel of the United States Inde- 
pendent Telephone Association since 1918. 
He has been in poor health for about a 
year. 

Wm. M. Marean, of Belvidere, III. 
has heen made manager of the Belvidere 
Telerhone Co., to succeed the late C. L. 
Brown, 

Mr. 
the + 
tion 


congress 


Marean has been connected with 
lephone company since its organiza- 
early 30 years ago. He was one of 
the organizers and stockholders of the en- 


terprise and has been identified with the 
company either as secretary or treasurer 
since October, 1894, when the company 
came into existence. 

He is thoroughly experienced in the elec- 
trical and telephone field. When Belvidere 
got its first electric plant he was its su- 
perintendent and manager, continuing in 
that position for a number of years. He 
has always kept in close touch with the 
telephone business. 

Obituary. 

C. L. Brown, manager of the Belvi- 
dere Telephone Co., Belvidere, Ill., died 
Saturday evening, May 19, at 10:30 at his 
home in Belvidere. He had suffered a 
stroke of on the preceding 
Wednesday. 

He was born at Olney, IIl., 60 years ago 
and lived in Belvidere for 30 years, being 
manager of the telephone company for 29 


paralysis 


years. 

He is survived by his widow and sev- 
eral brothers and sisters. 

Mr. Brown was a member of the Ma- 
sonic fraternity and of the Royal Ar- 
canum. 

Commissioner Hugh McIndoe of the 
Missouri Public Service Commission, for- 


mer member of the state senate and one 
time mayor of Joplin, Mo., died unex- 
pectedly May 28 at St. Mary’s hospital in 
Jefferson City, from an internal hemor- 
rhage. 

Commissioner McIndoe, who would have 
been 60 years old on July 24, was found 
unconscious in his room by W. W. John- 
son, telephone expert for the commission 
He was taken to the hospital but did not 
rally. 

The commissioner was appointed 
years ago by Governor Hyde, and 
term would not have expired until April, 
1925. 
Republican politics in Southwest Missouri, 
was born at Wausau, Wis. He was grad- 
uated from the law school of Northwest- 
ern University in 1891, and began the prac- 
tice of law at Joplin. He 
mayor elected in Missouri under the com- 
mission form of government. 

Mr. MclIndoe served in the state senate 
in the forty-second and forty-third gen- 
eral assemblies. He was author of the 
bill in 1905 which created the state normal 
school at Springfield. 

He is survived by a married daughter 
and two sons. 
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Automatic Telephone Mfg. Co., Ltd., Liverpool. 
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ade by Those Who Know How 


A thoroughly satisfactory and reliable dial cannot be 
designed and perfected overnight. It requires years of 
constant research and long experience in actual use to 
bring about the necessary refinements that result in 
long life and low maintenance expense. 


Automatic Electric Company’s dial has been designed 
and perfected by the same master minds that developed 
Strowger Automatic central office equipment. Embodied 
in it are all the improvements and refinements that years 
of actual use and an intimate knowledge of the require- 
ments and conditions of service in all kinds of telephone 
exchanges can bring. 


Remember that service in an automatic exchange 
can never be more reliable than the subscribers dials, 
and that it is dangerous to experiment with unstandard 
or untried dials. Automatic Electric Company’s dials 
are built by these who know how, and have stood the 
test of years of actual use. 


Automatic Electric Company 


FACTORY AND GENERAL OFFICES: CHICAGO, ILLINOIS 
BRANCH OFFICES IN ALL PRINCIPAL CITIES 
ASSOCIATED COMPANIES 


INTERNATIONAL TELEPHONE SALES AND ENGINEERING CORPORATION, New York 


International Automatic Telephone Company, Ltd., Compagnie Francaise pour l’Exploitation des Procédés Thomson-Houston 


Londen Paris 
Automatic Telephones, Australasia, Ltd., Sydney 












































How Pennsylvania Operators Do It 


An Introduction of the Different Toll Calls—Parts Taken by the Various 
- Toll Operators—and How Co-operation Improves the Service—Papers Pre- 
sented at Annual Convention of the Pennsylvania Association in Harrisburg 


Different Kinds of Toll Calls. 
Miss Maude Strayer, 
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Chief Operator, United Telephone & 
Telegraph Co., Lancaster, Penna. 

It has been my experience the past year 
or more in calling a station going through 
two or more other stations that operators 
do not state their stations. Thus it hap- 
pens at times that intermediate operators 
between originating and terminating points 
take down connections on a call before a 
through connection has been established. 

When the intermediate operators do 
supervise, they do not state their station, 
but come in on the line with “waiting.” 

Thus the originating operator does not 
know how far her call has progressed. 
After a connection has been established 
and the parties are conversing, operators 
talk in on the line before listening-in, and 
thus interrupt the conversation. 

Through lack of supervision connec- 
tions are often left up at the terminating 
station after conversation has ceased and, 
when another call is attempted from the 
originating station of first call, the termi- 
nating operator refuses to take the second 
call and announces a call for the originat- 
ing operator. 

Of the numerous calls which pass 
through a telephone central office, toll 
calls form a very important part. Toll 
_ calls may be divided into sent, received, 
collect, messenger and appointment calls. 

In -handling these calls, we have two 
methods, namely, two-ticket and single- 
ticket. 

In handling a two-ticket call the origin- 
ating operator passes the details of the 
ticket to the terminating operator. 
The terminating operator records the 
details on a received ticket and immediate- 
ly rings the number called and gets the 
particular person called to the telephone. 
In passing a call, the operator should read 
the details of the call as recorded on the 
ticket—“Camden ticket 10, calling 3412, 
Mr. Harry A. Jones.” 

In passing a collect, messenger or ap- 
pointment call, the originating operator 
should also give the name of the party 
calling “Camden collect ticket 10, Mr. 
Green calling 3412, Mr. Harry Jones.” 
The terminating operator then gives 
WHOKKL to the originating operator 
and puts the party called on the line. 

In the single-ticket method, the origi- 
natirig operator does not give a ticket, but 
asks for the number. When the number 
answers, she gets the particular person 
to the telephone. When calling for a 
number, she should always state her sta- 


tion before asking for the number— 
“Harrisburg, calling 391.” In. case of a 
cut-off, the terminating operator can re- 
establish the connection. 

On a collect, messenger and appoint- 
ment call the terminating operator must 
handle these calls the same as in the two- 
ticket method. : 

It is my opinion that on all kinds of 
calls supervisions should be watched very 
closely. This is an important factor of 
good operating, and I do think not enough 
stress can be laid upon the supervision of 
calls. 

When supervising on a line making con- 
nections through two or more stations, the 
operator should always state her station 
first and should not take a connection 
down before ringing back, and asking the 
next station toward the originating or 
terminating stations whether or not the 
circuit is clear. 

If supervision is carefully maintained 
on all toll calls, the satisfaction with the 
service rendered will be greatly in- 
creased. 


The Tributary Office Operator and 
Her Duties. 
By Miss Marion Lacey, 
Chief Toll Operator, Mutual Telephone 
Co., Erie, Penn, 

A tributary office is an office, some or 
all of whose toll traffic is handled and 
timed by another office known as a toll 
center. 

During my experience in telephone work 
I have found that the most important 
thing is to see that all necessary informa- 
tion for reaching the called party has been 
obtained. The operator should be careful 
to speak with reasonable slowness, a nat- 
ural inflection and pronounce her words 
distinctly. 

The tributary office should be particular 
when recording the tickets to have correct 
names, initials and addresses, especially 
the called party’s name; failure in having 
this and the proper initials often results 
in receiving reports of NF from the ter- 
minating toll centers, causing criticism 
from the subscriber and a loss of valuable 
circuit time. 

Long distance work calls for accuracy 
and speed for, unless the worker is ac- 
curate in recording the call, there is much 
lost time, particularly with the busy 
business places when they are called un- 
necessarily for information which should 
have been obtained the first time the call 
was given. The tributary office should al- 
ways insist on the call being repeated after 
it is passed to the toll center, correcting 
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any possible errors the operator might 
have made in taking the call from the 
originating office. 

A toll center is a station that handles 
its own toll traffic and the toll traffic of 
the tributary offices as well, and makes 
from such traffic the tickets from which 
the subscribers are billed. The toll cen- 
ters have been given a greater responsi- 
bility in handling tributary work. The 
responsibility which a tributary office for- 
merly had now lies with the toll center; 
that is, the new duties of the toll cen- 
ter will be to give the reports received 
by her from the called station, to the 
calling station, see that they are accepted 
and keep the calling station posted for 
reasons of delay. 

The first of these reports should occur 
within ten minutes after the call has 
been passed to the toll center, followed 
by other reports if the call is not com- 
pleted immediately. 

The tributary office should be satisfied 
with all reports given and not say, as 
I've heard operators say, “Operator, where 
did you get that report?” in a highly, in- 
credible tone. This is not fair to the toll 
center. Even if the report passed to you 
is not one to your liking, remember she 
didn’t originate it in the first place, and 
that she is putting forth every effort to 
complete your call just as she would for 
one of her own subscribers. 


The prompt establishment of toll con- 
nections is an important factor of good 
service. The operators must be taught to 
handle calls efficiently and quickly, which 
can only be accomplished by a complete 
and thorough knowledge of codes and 
rules which will come with experience in 
the work. 


Accuracy in the major and minor de- 
tails of the completed ticket also figure 
prominently in either good or bad serv- 
ice; for instance, where charges have to 
be readjusted or withdrawn. Often when 
the trouble is traced, it is found that poor 
ticket work was the original cause. Tak- 
ing, for example, mistakes in figuring and 
quoting overtime, if the operator over- 
charges it means an endless amount of 
in the other departments as well, because 
trouble not only in her department, but 
new bills have to be made and old records 
destroyed; on the other hand, if she fails 
to quote the correct number of minutes, 
the company is at another loss. 

So in conclusion let me say that the 
mark of an efficient operator is her num- 
ber of completed calls. It requires de- 
termination, persistence, loyalty to the 
company and even sweetness of disposi- 
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tion to finally complete a call; but the 
hardship is noticeably lessened if we all 
de our duty, to help and assist others, 
promoting happiness and harmony in our 
work, 

Make two smiles grow where one 
grouch grew before and take Elbert Hub- 
bard’s advice, “I may make mistakes, but 
I do not respond to encores.” 


Building, Supervision and Clear- 
ance of Toll Circuits. 
By Mrs. Margaret Marshall, 

Chief Operator, Consolidated Telephone 
Company, Reading, Penn. 

We must have official advice and rules 
to follow in order that all offices handle 
their calls in a like manner, to help in ad- 
justing complaints and in the proper un- 
derstanding of the various complications 
which do arise between operators at con- 
necting stations. 

Hard work only gets harder when you 
do not know what you are doing or what 
you have to do with. A workable plan 
simplifies and lightens the work and to- 
day’s need in our office management is a 
practical plan, a schedule, definite duties 
performed in a definite way. The rules 
have had in use for long distance 
work are splendidly efficient and required 
a great deal of common sense in their 
making, but common sense is needed just 
as badly in observing those rules. 

The use of common sense added to the 
rules means greater efficiency, better toll 
revenue, better operators and better results 
in every way for the companies who em- 
ploy us. 

In building a circuit, our first thought 
should be to reach the desired station in 
the easiest and shortest way, with the 
greatest possible speed and economy of 
circuit use. Our first route or an alter- 
nate route shall be used at once if avail- 
able. A second route, as a rule, is an in- 
ferior route and our rules call for a ten- 
minute delay if the first and alternate 
routes are in use. , 

Of course, should the first and alter- 
nate routes be out of order, the second 
route shall be used at once if available. 
Very often it is to the subscriber’s bene- 
fic to delay the call for a period of ten 
minutes, but it is here that the good judg- 
ment of toll operators and toll super- 
visors plays a big part. Many times it is 
a choice between a poor connection estab- 
lished quickly, or a good connection estab- 
lished after a short delay. My experience 
is that the subscribers will wait a reason- 
able time for a good connection if given 
the proper reports of a delay on his call. 

\nother thing to be considered in un- 
usual routings is that their use is likely 
to interfere with the business which would 
ordinarily be going over those lines. I 
wonder if we fully realize what an enor- 
mous amount of money can be invested 
in toll circuits. An official of our com- 
pany told me a toll line from Reading to 
Philadelphia, a distance of 60 miles, would 


we 
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cost for the materials alone about $40,000. 

If we could impress on our operators 
what a valuable thing a toll circuit is, 
they would handle their calls more ex- 
peditiously in order to derive more revenue 
from their company’s investment. 

Another thing that helps speed up serv- 
ice ott toll lines is the proper use of our 
code symbols between Operators. I find it 
necessary to keep constantly impressing 
on toll workers the necessity of being 
brief, that we may increase the capacity 
of the lines. The chief offenders against 
the code rule are the smaller exchanges. 

Supervision. 

More important than building the circuit 
is the supervision. The originating oper- 
ator is responsible for proper supervising 
on all sent paid messages. However, 
when calls are sent collect, the supervision 
is up to the terminating operator, in 
other words, the station to which the mes- 
sage is charged is responsible for super- 
vising the connection and endeavoring to 
correct any trouble arising. 

Operators should assist in getting con- 
versation started in order to avoid un- 
necessary holding of the lines but should 
not repeat the message unless it can be 
completed in no other way. 

Proper supervision will reduce cut-offs, 
noisy connections and “can’t hear” com- 
plaints to a minimum, for the trouble very 
often can be located in the switchboard 
or subscriber’s telephone, not always being 
due to poor toll circuits. 

Clearance. 

On the subject of clearing toll circuits, 
I believe that operators are more negli- 
gent of that rule than of any other we 
have. The all-important in their minds 
is the building of the circuit; they are 
very anxious to complete their calls and 
they know and believe that supervision is 
a big factor in good toll service, but it 
seems harder to convince them of the im- 
portance of clearing circuits. 

They seem to feel many times that when 
the subscribers’ conversation is finished 
satisfactorily, that ends their responsbil- 
ity. Here again the responsibility lies 
with the originating operator, except on 
collect calls, and it is her duty to promptly 
issue a clearance order on tandem cir- 
cuits. Clearance orders are most im- 
portant as neglect to clear circuits may 
leave two or more circuits held out of 
service. 

One thing I feel we must do before we 
successfully build toll circuits is to build 
character in our operators, teach them to 
play fair, instill in them the altruistic idea 
of the greatest good for all, forgetting 
personal desire in achieving results for the 
company. Teach them that their work is 


co-operative instead of competitive—and 
you lay a foundation for good builders of 
toll circuits. 

I am reminded of a story told about a 
man whose wife had been away for an 
extended vacation. He was asked how he 
was getting along and he replied: “Fine, 
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I’ve reached the height of efficiency—I 
can now put my socks on from either end.” 
Chief operators and supervisors! Let 
us work together that we, too, may attain 
the highest degree of efficiency and be able 
to put our socks on from either end. The 
past is gone and the the 
way. 
Great 


future leads 


possibilities are before us all, 
and my sincere hope is that every tele- 
phone employe in this state may rise to the 
opportunities offered and by giving and 
forgiving, by being tolerant and consider- 
ate in thought and act, gather for herself 
and those about her, both in and out of 
her company, all the good things which 
come to those who do their best. 


Overlapping—Teamwork and Co- 
operation. 
Miss Nellie B. Walsh, 
Chief Operator, Consolidated 
Co., Allentown, Penna. 


Telephone 


Co-operation: The harmonious joining 
of effort to produce a result which is sat- 
isfactory to all. The act of working joint- 
ly together. Co-operation is the life of 
good business. 

Overlapping: The same work done by 
two or more people or groups that could 
be done by one or the other. 


The best illustration of overlapping that 
I ever knew was in the late World War, 
where meetings of men and women by the 


hundreds ‘were called—sometimes in the 
same building—all doing not the same 
kind of work, but the same work. There 


were more papers prepared, meetings call- 
ed and reports demanded by same com- 


mittees on the same work than there 
were men in the trenches. More paper 
was used or wasted rather than would 


clothe the U. S. Army. 

In the toll room of any telephone ex- 
change, overlapping can be avoided by the 
least possible number of operators handling 
one call. Keeping too many records on 
one kind of work or en one telephone, 
too many errors made in repeating num- 
bers—or in not repeating numbers 
thereby necessitating a connection being 


re-established by one or more operators 


Teamwork: Work done by a number 
of associates, usually each doing a clearly 
defined portion. 


These three words—Co-operation, Over- 
lapping and Teamwork—are really synony- 
mous, as we must co-operate to effect 
teamwork, and we must have teamwork 
to avoid overlapping. As they are so 
closely allied, I will endeavor to briefly 
present a few thoughts dealing with the 
subject jointly, by using the theme 
mon sense in operating.” 
Common Sense Plus Good Judgment 

Spells Co-operation. 

We may have all the speed and intelli- 
gence and training and all the information 
ever written in the book of “Rules and 
Regulations,” but, must first 


“Com- 


we realize 
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the importance of our work—that of estab- 
lishing a connection for the interchange 
of human intelligence. The connection 
may be for the transaction involving a 
large sum of money, or possibly the em- 
ployment of many people, or it may be a 
call to the bedside of some one very dear 
who is facing Eternity; but in each case 
the operator is the connecting link that 
makes possible that which is essential and 
important. 

It is true that many calls are passed 
that are of a frivolous and unimportant 
nature, but the operator is not in the posi- 
tion to so all calls must be 
handled accurately and speedily for the 
public, who look to us for service. 

In our daily routine, we are dealing 
continually with the greatest of all ele- 
ments—the human element. 

Have you ever stopped for a few 


determine ; 
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minutes to review at the end of one of 
those “perfectly awful” busy days and 
slurred over the many pleasant experiences 
you had, only remembering the man with 
the grouch or the especially cantankerous 
man? 

Why he might have been the victim of 
defeat, or something of a similiar nature; 
he never realized the terrible anguish he 
caused some hyper-sensitive operator, or 
nearly caused one of our teams of oper- 
ators to “bolt,” nearly blocking traffic for 
the rest of the day. He probably would 
be a very much surprised and ashamed 
man if he knew what he had caused, but 
nothing short of good common sense, and 
sound judgment can overcome conditions 
of that kind. 

There is always tomorrow, and every 
day may be different; it generally is in 
the telephone world—that’s the advantage 
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of the work, it is never monotonous 
never lags, always interesting. 

C. Courtesy. 

°O. Optimism towards results. 

O. Openmindedness. 

P. Patience towards the other fello 

E. Earnestness in our endeavors. 

R. Realization of our responsibility to- 
wards the public and our co- 
workers. ‘ 

A. Alertness—always. 

T. Tolerance of the other fellow’s lack 


of speed and knowledge of team: 
work. 

I. Interest one must cultivate and hold 
onto in business. 


O. Overlooking petty differences. 

N. Nothing too small to give some 
consideration and nothing less 
than common sense plus sound 


judgment will make co-operation. 


Commissions, Courts and Councils 


Discussion and Rulings of State Bodies Having Supervision Over Telephone 
Companies—Decisions of Courts in Matters of Interest to Public Utilities 
and Actions of City Councils Relative to Franchise, Rates and Service 


Supreme Court Decision Quoted in 
Nebraska Case. 

Considerable progress was made last 
week in the hearing at Omaha before 
Federal Court Master Dunham of the case 
of the Northwestern Bell Telephone Co. 
against the Nebraska State Railway Com- 
mission over exchange rates. The com- 
pany presented to the aitention of the mas- 
ter the recent decision of the United States 
Supreme Court in the Southwestern Bell 
case against the Missouri Public Service 
Commission, and suggested that this took 
from out of the case any further considera- 
tion of the contract with the American 
Telephone & Telegraph Cc by which it 
gets 4% per cent of the Northwestern’s 
gross revenues. 

It was urged by attorneys for the Bell 
that, as this amount was voluntarily paid 
by the Northwestern, no bad faith was 
shown or claimed in the making of the 
contract, and that this did not constitute 
‘an abuse of discretion that would justify 
the commission in reviewing the contract, 
it should be taken out of the case. The 
federal supreme court held that the mak- 
ing of such a contract is an exercise of 
business judgment and was an act of man- 
agement that could not be reviewed by 
state authorities. The court said that 
while the state may regulate with a view 
to enforcing reasonable rates and charges, 
it is not clothed with the general power of 
management incident to the ownership of 
public utilities. . 

On the ground that the commission can- 
not substitute its judgement for that of 
the board of directors and cannot ignore 
items charged by the utility as expenses, 
it was urged that this part of the inquiry 





be closed. The master was inclined to 
agree with the Bell attorneys, but was in- 
duced to change his mind after vigorous 
objections and arguments had been submit- 
ted by the representatives of the commis- 
sion. 

They pointed out that the 4% per cent 
contract was in issue only as to whether 
it is a reasonable payment for the services 
rendered, and that as the American Bell 
owned the Northwestern it was in the 
attitude of dealing with itself, and that the 
commission had a right to inquire into the 
reasonableness of the percentage charged. 

Commissioner: Browne is well pleased 
with the opinion of the United States Su- 
preme Court in the Southwestern Bell case, 
as it is a substantial affirmance of a the- 
ory he fought for and secured recognition 
at the hands of the Nebraska commission 
first in the Platte County Telephone Co. 
case. Former members of the commission 
were divided in opinion as to what elements 
should be considered in arriving at the 
valuation of property of a public utility. 

Former Commissioner Hall contended 
always that not only was the company 
limited to earning upon the actual dollars 
that had gone into the property, but that it 
must prove that none of these dollars came 
out of earnings. Former Commissioner 
Wilson held with him generally on this 
proposition for a time. Commissioner 
Taylor contended for a time that the 
proper measure was the reproduction cost 
minus depreciation. 

Mr. Browne had some difficulty in get- 
ting Mr. Taylor converted to his theory 
that reproduction costs are a highly im- 
portant, but not necessarily the governing, 
factor in arriving at a valuation. Up to 





the time that the Platte County company 
case was decided, the commission had ad- 
hered to the historical cost basis. It was 
evident that the company was presenting 
the case with a view to an appeal, and this 
led the commission to go more thoroughly 
into the matter. 

The result was a decision from which 
no appeal was taken, and one which, in 
the view of the federal supreme court de- 
cision, would have been sustained by the 
courts. Mr. Browne points out that that 
court did not accept reproduction new, 
less depreciation, as the basis of valua- 
tion, since its findings of value are about 
halfway between the sum fixed by the 
state commission and the reproduction 
new, less depreciation, figures of the com- 
pany. 

The matter of valuation does not cut 
any figure in the Nebraska case. It was 
stipulated between the parties to the con- 
troversy that the valuation upon which the 
company is entitled to earn should be the 
total sum invested in property. No deduc- 
tion for depreciation was made and no 
addition made for appreciation in value 
because of the increased cost of reproduc- 
tion new. These two items were allowed 
to balance each other. In view of this fact 
the recent federal court decision will have 
no effect upon the determination of this 
case. 


Rates of Southern Bell Are Re- 
duced Throughout Alabama. 


Following a conference with Edward . 
Smith of Atlanta, Ga., general counsel of 
the Southern Bell Telephone & Telegraph 
Co., and Col. W. E. Bare, of Birmingham, 
Alabama manager of the company, te 
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Alabama Public Service Commission 
passed an order on May 23, lowering rates 
of the company in the state. 

The reduction, which went into effect 
June 1, approximates 11% per cent, but 
55 towns received a reduction of 20 per 
cent and returned to the rates prescribed 
hy the postmaster general when the tele- 
phone companies were taken over by the 
government during the war. 

The decision of the commission reduc- 
ing rates came after many informal con- 
ferences with officials of the company, and 
the rates prescribed were accepted by the 
utility, although it insisted that the re- 
duction in earnings will be too great under 
the new schedule. 
mitted to the commission to show that the 
company’s earnings will be reduced $218,- 
000 annually through the establishment of 
the new rates. 

In an opinion prepared by H. F. Lee, 
associate commissioner, the commission 
stated that the company officials were fair 
and frank in presenting their records for 
the inspection of the commission and that 
all investigations convinced the commission 
that no greater reduction would be pos- 
sible at this time. 

Speaking for the commission, President 
A. G. Patterson issued the following state- 
ment when the order was made public: 


“Almost immediately after the present 
commission was organized the matter was 
taken up with the officials of the telephone 
company. Their willingness to make ac- 
cessible to the commission and its audi- 
tors and engineers all of their books and 
records, made it possible for the commis- 
sion to arrive at the facts of the tele- 
phone situation many months sooner than 
if a contested and prolonged hearing had 
resulted. 

“This direct and practical method saves 
thousands of dollars of expense to the 
state and to the telephone company, all of 
which is a direct saving to the people, as 
the expense incurred—not only by the 
state, but by the telephone company—in 
the end comes from the people of the 
State. 

“The rates at all of the exchanges oper- 
ated by the company in the state have been 
substantially reduced. The commission- 
ers insisted upon the introduction of four- 
party line residence service in the ex- 
change areas at all exchanges. 


“The telephone business is far from a 
completed industry. Not only is the de- 
mand for service increased because of the 
increase in population, but a larger per 
cent of the population is requiring service. 
Therefore, one of the many important 
functions of the commission is to see that 
the people of the state are provided with 
adequate and efficient telephone plant and 
service. 

“During this investigation not only was 
the question of rates considered but the 
Present and future plans of the telephone 
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TELEPHONY 


company to develop, in accordance with 
the needs of the people of Alabama, ade- 
quate facilities and To do this 
in the proper way will require large in- 
vestments of new and additional capital 
in the state. During this year for this 
purpose approximately $920,000 and dur- 
ing the coming five years approximately 
$5,750,000 of new money will be necessary.” 

Colonel Bare, state manager of the com- 
pany, stated that the reduction in rates 
was much than the company had 
contemplated or thought necessary or jus- 
tified at this time, but that the company 
would accept the order and make a faith- 
ful effort to maintain the 
a high standard. 

He also stated that some economies had 
been effected because of increased ef- 
ficiency, due to the company’s ability to 
maintain more stable forces following the 
war period and the unusual conditions 
existing for several years following the 
war. He further said the company, with 
the continued codperation of the people 
and the authorities, would be able to ex- 
tend and develop the telephone service and 
facilities in Alabama. 

The business rate is reduced $1 in Bir- 
mingham, and 50 cents in Montgomery and 
Mobile. 

The new rates are: 


service. 


more 


service up to 


BIRMINGHAM. 


ee a ee $8.50 
Residence, one party .............. 4.00 
Residence, two-party .............. 3.50 
Residence, four-party .............. 2.75 


Measured service, 100 calls per month 6.00 


Etre GRPOORNEE, CACM. ...0.00.0:85 55005 03 
ics sas scccsnaws 6.00 
MONTGOMERY AND MOBILE. 
BE oc idc cs seunsdnas $6.00 
Residence, one-party .............. 3.50 
Residence, two-party .............. 3.00 
Residence, four-party .............. 2.25 


Measured service, 90 calls per month. 4.50 


ee ee 03 
PERO, GEE ook 5 ccc eccceccse 4.00 
CALERA, Carson Hitt, Clanton, Dora, 


FALKVILLE, FAIRHOPE, FLOMATON, Fort 


Deposit, GoonpwaTER, GURLEY, HANCE- 
VILLE, HiLtssporo, LEIGHTON, MooreEs- 
VILLE, PIcKNEY City, TowN CREEK, 


Warrior, BRIDGEPORT, CENTERVILLE, CIT- 
RONELLE, CorpovA, CouRTLAND, CoLUM- 
BIANA, DADEVILLE, Hurtssoro, Livincs- 
TON, MONTEVALLO, MouLtTon, PIEDMONT, 
STEVENSON, THOMASVILLE, AND YORK. 
Business, one-party 
Residence, one-party 
ALEXANDER City, ALBERTVILLE, BAy MIN- 
ETTE, BREWTON, CLAYTON, EuTAw, Ever- 


ee 


GREEN, Fort Payne, GREESBORO, 
GUNTERSVILLF, HARTSELLE, JACKSON, 
JACKSONVILLE, LAFAYETTE, Marion, 


PRATTYILLE, RUSSELLVILLE, SYLACAUGA, 
TUSKEGEE, West BLocTon, AND WE- 
TUMKA. 


NR, GIS aos sic cs vec ctvces $3.25 
RESIOENCE, GHEDATTY ......ccicsseese 2.00 
ATTALLA. 

Rusiness, one-party ................ $3.25 
Business .service to Gadsden......... 4.00 
Residence, one-party ..............- 2.00 
Residence service to Gadsden........ 2.75 
AUBURN. 
ee 50 
Residence, one-party ............06. 2.25 
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ATHENS, CULLMAN, EUFAULA, JASPER, 
AND TALLADEGA, 
Susiness, One-party ................ $3.85 
Residence, one-party ............... 2.50 
ALBANY, Decatur, FLoreNcE, OPELIKA, 


Oxrorp, SHEFFIELD, AND TRoy. 


Susiness, one-party ................ $4.40 
Residence, one-party ............... 2.75 
ANNISTON, BESSEMER, GADSDEN, HunNTs- 
VILLE, SELMA, AND TUSCALOOSA. 
Business, one-party ..............+. $4 85 


Residence, one-party 


In addition to the general reduction in 


rates, the order of the commission pro- 
vides that the Southern Bell may charge 
only 5 cents for a connection between tele- 


phones in Birmingham and Bessemer. In 
the past this charge has been 10 cents. 


Indiana Bell Case Re-opened for 
Cross-Examination on Valuation. 

When the Indiana Bell Telephone Co. 
consolidated rate case before the Indiana 
Public Service Commission was reopened 
May 25 to permit W. H. Thompson, attor- 
ney for the company, to 
Earl Carter, chief engineer of the com- 
mission, on 


cross-examine 
his revised estimate of per 
the property, which 
lowered the appraisal of physical valuation 
more than $600,000, Mr. Thompson took 
occasion to call the commission’s attention 
to the recent decision of the United States 
Supreme Court in the case of the South- 
western Bell Telephone Co. vs. the Mis- 
souri Public Service Commission. 

He said the valuation claimed by the 
Indiana Bell is 20 per cent less than repro- 
Cuction new cost, and is the minimum on 
which a return should be allowed. 

The United States Supreme Court said 
there was “nothing to indicate bad faith” 
in the 4% per cent contract of the A. T. & 
T. Co. It said the directors of the South- 
western Bell Telephone Co., “so far as 
appears,” exercised “a proper discretion 
about this matter requiring business judg- 
ment.” 

Frederick W. Van Nuys, who, with Carl 
Mote, appeared for the commission, ob- 
served that he saw nothing new in the 
Missouri case. He called attention to the 
words “so far as appears” in the court 
decision, and recalled that the evidence in 
the Indiana Bell case is that at least one 
of the directors testified he knew nothing 
about the 4% per cent contract, and hence 
it could not be said such a director exer- 
cised discretion in approving it. 

Mr. Thompson said he was not contend- 
ing there was anything new in the South- 
western Bell case. He also said he had 
never asserted that the public service com- 
mission is bound by reproduction cost. 

The Indiana case, according to attorneys 
for the commission, is different from the 
Missouri case, in that in the Indiana case 
evidence at length has been introduced by 
the commission on points where, in the 
Missouri case, according to the supreme 
court decision, the commission evidence did 


cent condition of 
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not dispute the evidence of the company. 
Attorneys for the Indiana commission also 
say that the supreme court decision does 
not state that investment costs shall not be 
considered, but does say the Missouri case 
did not give adequate consideration to 
costs of the present time. 

Mr. Thompson asked Mr. Carter many 
cuestions as to how he arrived at a reduc- 
tion of per cent condition below his 
original estimate. The cut in per cent 
condition by Mr. Carter was from about 
89 to 87. This reduced physical appraisal 
valuation, $626,958, or from $26,120,850 to 
$25,493,892, was on the ten-year average 
cost basis 1913-1922, inclusive. Mr. Car- 
ter also cut out about $54,000 because of 
not used and useful duplicated property in 
the Indianapolis, South Bend and New 
Albany exchanges. 

Mr. Carter said his new per cent condi- 
tion was arrived at by finding the weighted 
average age of the property, capital condi- 
tions of recent years, and also by consider- 
ing results of specific inspections some 
time ago, together with estimated life of 
telephone property. He said he put in 
recent capital additions at 100 per cent 
condition, and might have discounted those 
additions somewhat, but he decided to be 
safely on the side of fairness. 

Commissioner Glenn Van Auken, presid- 
ing, directed the company to file exhibits 
showing capital additions up to April 30, 


1923, also work under construction at that 
time, also an income account down to 
April 30. 


Illinois Bell Authorized to Buy 
Murphysboro Company Bonds. 
Authority was given the Illinois Bell 

Telephone Co. on May 9 by the Illinois 

«Commerce Commission to acquire by pur- 

chase $100,000 aggregate principal amount 

of the first mortgage, 6 per cent, gold 
bonds, series “C,” of the Murphysboro 

Telephone Co., of Murphysboro. 

The bonds are dated May 1, 1917, and 
mature May 1, 1937. They are to be sold 
to the Illinois Bell at not less than 93 per 
cent of their face value. 


$10,000,000 Capital Stock Issue 
Approved for Illinois Bell. 

The Illinois Commerce Commission gave 
its approval, on May 9, to the application 
of the Illinois Bell Telephone Co. for 
authority to issue and sell $10,000,000 
aggregate par amount of its capital stock. 

The issue is for the purpose of paying 
for additions and betterments to the com- 
pany’s plant within five years next prior to 
the filing of the application. 


Iowa Commission Holds Hearing 
on Power Line Interference. 
Hearing of a case involving alleged 


overbuilding of a power transmission line 
by Carpenter & Whitney, so as to interfere 
with the lines of the Miles and Sabula 
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companies, took place in Clinton, Iowa, 
May 23, before the Iowa Railroad Com- 
mission. 

An investigation had previously been 
made by the commission, the results of 
which are to be used in rendering the 
decision. 

Construction of these lines must con- 
form with the rules of the commission, 
and it was pointed out at the hearing that 
there is hazard when the rules are not fol- 
lowed, and that high power transmission 
lines above telephone lines are dangerous, 
inasmuch as the wires may fall onto the 
telephone lines and transmit their heavy 
electrical currents to the telephone wires. 


Subscribers of Maine Company 
Challenge Exchange Area Rates. 
A complaint, charging that the rates of 

the Katahdin Farmers Telephone Co., of 

Island Falls, for service on the Patten- 

Trout Brook line, are unjust and discrimi- 

natory, has been filed with the Maine Pub- 

lic Utilities Commission by Z. L. Harvey 
and others living at Patten and Shin Pond. 

The commission set the hearing for June 8. 
It was alleged that some of the patrons 

are compelled by the company to pay a toll 
rate charge and in addition thereto an ex- 
change service charge, whereas the general 
public using the telephones in the same ter- 
ritory is only charged the toll rate. 

The complaint also states that in many 
cases the charge for exchange service is 
made where there is in fact no exchange 
service area, and that the charge is made 
without authority. 

Some of the patrons of the line have re- 
fused to pay the exchange service charge 
until the company provides a reasonable 
exchange service area within which they 
can communicate without being subject to 
the payment of the toll charge. The com- 
pany notified them that unless the charge 
for exchange service was paid, service 
would be cut off. 


Michigan Company Does Not 
Have to Rebuild Rural Lines. 
A ruling of the Michigan Public Utili- 

ties Commission, recently issued, relieved 

the Union Telephone Co., of Mt. Pleasant, 
from the obligation of rebuilding rural 
lines in Isabella County, which were de- 
stroyed by the sleet storms in 

February, 1922. 

One of the contentions of the company 
was that the rebuilding of the lines would 
be so costly that it would render necessary 
an increase in rates. 

The commission said in its opinion: 

“Unless the benefit to be derived by the 
subscribers to the service of the Union 
Telephone Co. in the city of Mt. Pleasant 
is sufficient to compensate them for pay- 
ing higher telephone rates for the purpose 
of sustaining the investment in rural tele- 
phone lines in that vicinity, then such 


severe 
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higher rates in the city ought not to be 
paid, and of this we think the subscribers 
to the telephone service of the Union 
Telephone Co. in Mt. Pleasant and vicinity 
should be the judge.” 


Minnesota Company Gets Rate 
Advance, Will Improve Plant. 
The advanced rate schedule proposed 

by the Blackduck Telephone Co., for sery- 

ice from its Blackduck exchange, was ap- 
proved by the Minnesota Railroad and 

Warehouse Commission on May 31 and 

became effective June 1. 

The Blackduck Telephone Co. operates 
the telephone property previously doing 
business under the name of Blackduck 
Electric & Telephone Co., which was in- 
corporated and began operation in 1901. 
A separation of the telephone and electric 
properties was made in January of this 
year. 

The company serves 46 town stations 
and performs switching service for 141 
rural connecting company stations. 

Evidence was offered showing a plant 
value of $2,475, and the company proposes 
to relocate the central office and recon- 
struct certain portions of the plant, making 
some new additions, which will involve an 
expenditure of about $1,500 to $1,800. 

From a review of the statement of opera- 
tions for last year, the commission deemed 
the proposed rates to be reasonable. They 


are shown below together with the old 
rates: 
Old New 
Business : rates. rates. 
NS icicicwe casa $2.50 $2.75 
pS ee reer ere sa 1.75 
Residence : 
ere rr 1.25 1.75 
ee eer ree ve 1.50 
Rural: 
ere — 1.50 
Switching service......... 25 33 





Minnesota Rural Company Author- 
ized to Increase Rates. 

An order issued May 31 by the Minne- 
sota Railroad and Warehouse Commission 
gave the Farmers Telephone Co. permis- 
sion to increase the rate for rural service 
on lines out of Stockholm from $1 per 
month to $1.25 for the grounded circuit 
lines and $1 for metallic circuit. The new 
rates became effective June 1. 

The Farmers company operates rural 
lines in Stockholm and Cokato townships 
and extending into McLeod County. It 
serves 114 rural stations connected with a 
switchboard in Stockholm and maintains 
two trunk lines to Cokato, over which 4 
switching service with that town is con- 
ducted. 


Lower Rates Go Into Effect at Bell 
Exchanges in Mississippi. 
Lower rates in the Cumberland Bell ex- 
changes in Mississippi became effective 
May 23, as a result of the writ of cef- 
tiorari obtained May 21 in the circuit court 
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There is honest, satisfying value 
in Long-Bell Creosoted Yellow 
Pine Poles. Value in strength. 
Value in durability. Value in 
appearance. Value in the fact 
that once placed they are there 
to stay! 


Long-Bell Poles are treated full 
leng th with the best grade Eng- 
lish” Creosote Oil by the pressure- 
vacuum process. This thorough 
treatment makes them resistant 
to decay, fire and other destruc- 
tive elements. 


The name “Long- Bell” and date 
of creosoting are branded on 
each pole as evidence of our 
confidence in this product. 









Get other interesting facts about 
Long-Bell Poles! Descriptive 
ueniees mailed on request. 


. THE LONG - BELL LUMBER COMPANY 


1127 R. A. Long Bidg., KANSAS CITY, MO. 


Creosoted Yellow Pine Poles; Highway Guard Rails and Fence 
Posts; Ties, Timbers, Lumber, Piling and Wood Blocks. 
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tribution service of the 
te City Power & 
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Light Company, near 
lathe, Kansas. 
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in Jackson 
Potter. 

The writ sets aside the increase in rates 
which became effective on Jan. 1. 

The attorney-general in applying for the 
writ argued that the Mississippi Railroad 
Commission, in granting the increase the 
first of the year, did so without obtaining 
sufficient evidence to show the reasonable- 
ness of the old schedule, a contention 
which the court upheld. 


by State Attorney-General 


[Increased Rates Allowed, Applica- 
tion Regarding Tolls Denied. 
The application of the Edina Telephone 

Co., of Edina, for increased rates was 

granted by the Missouri Public Service 

Commission on May 25, to take effect 

June 11. 

The company was refused authority to 
eliminate free exchange service between 
its exchange in Edina and its exchanges at 
Hurdland, Kenwood, Knox City, Hedge 
City and Plevna, and to install a ten-cent 
toll charge. 

Its petition regarding the collection of 
tolls by other companies was also refused 
by the commission. 

Authority to charge $1 for restoring 
service that has been discontinued because 
of non-payment, and $2 for reconnecting a 
party line disconnected for the same reason, 
was granted. 


Rates Continued Indefinitely Ac- 
count of Sleet Storm Damage. 


The Holbrook Central Telephone Asso- 
ciation of Nebraska has been given per- 
mission by the state railway commission 
to continue indefinitely the schedule of 
rates that it was allowed to charge be- 
ginning on June 1, 1922. The company suf- 
fered from a sleet storm at that time that 
cost it $1,700 to repair damages, and as 
it has a capital stock only of $1,180, this 
made a big inroad on the property. In 
past years it has accumulated considerable 
property by not paying dividends, but even 
with the increased rates last year it made, 
above taxes and interest, but 
$108. 

The commission says that the company 
should have devoted a part of surplus 
earnings to building up a depreciation re- 
serve to take care of emergencies like a 
sleet storm, but having used it for build- 
ing additional property it is proper that the 
cost of the replacements should come from 
revenues. In view of this fact it is quite 
evident that it should be permitted to con- 
tinue to charge the present rates for an 
indefinite period. 


expenses, 


It Will Be Difficult to Convince 
the Commission. 


If the story as told by John Wiede, a 
resident of the town of Redbird, Boyd 
county, Neb., is true, then there are some 
exceptions to the loyalty ‘of service among 


exchange operators. Nebraska has been 
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visited in recent weeks by heavy rain- 
storms that flooded the land and raised 
the rivers to dangerous heights. 

Wiede writes to the state railway com- 
mission to complain that one night he 
noticed that the waters of the Niobrara 
river were menacing the safety of an im- 
portant bridge, and he called up Central to 
secure a connection with the county of- 
ficials who have charge of bridges. He 
says she told him it was after 10 o’clock 
and that she could not, under the rules, 
handle any calls. He says his protesta- 
tions as to the importance of his message 
fell on deaf ears, and he didn’t get the 
call through and the bridge was washed 
out. 


Commission Denies Rate Increase 
for Delaware, Ohio, Company. 
The application of the Citizens’ Tele- 

phone Co. of Delaware, for increased rates 

was denied by the Ohio Public Utilities 

Commission, May 10, on the ground that 

the company failed to show the reasonable- 

ness of the proposed increase. 

The company had asked for an increase 
of 25 cents a month on business and resi- 
dence rates. 


Should Use More Than Ordinary 
Care in Protecting Employes. 
It was the duty of the telephone com- 

pany to employ care with respect to hook 

which suspended a hand line used by the 
employe in descending from a platform 
to the ground. 

The company was not required merely 
to furnish or to use ordinary care to fur- 
nish a hook ordinarily and generally used 
and found safe by others in the telephone 
business. It should have used such care 
and caution in furnishing a hook as an 
ordinarily prudent person would have 
used under the circumstances. South- 
western Telephone & Telegraph Co. vs. 
French; Court of Civil Appeals of Texas, 
245 Southwestern, 997. 


Texas House Passes Bill Increas- 
ing Telephone Company Taxes. 
The Culp bill, providing for a graduated 

increase in the gross receipts tax on tele- 

phone companies and giving further ex- 
emptions to companies in towns of under 

1,000 population, was passed finally in the 

Texas house of representatives May 24. 

It carried an amendment by Mr. Lackney 

which provided that in any case where a 

telephone company makes and collects a 

service or report charge of more than 10 

cents, 90 per cent of such charge shall be 

remitted to the state. 

Of the total of $76,106 collectible under 
this bill, the author said, three companies 
would pay $59,000, one company $2,798 
and the balance would be distributed 
among the smaller companies. 

An amendment offered by Mr. Pope, 
who termed the report or service charge a 
“pernicious hold-up,” would have limited 
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such charge to 10 cents and required 9 
cents of the charge to be paid the state. 
He withdrew this amendment after \‘r. 
Lackney had offered his amendment as a 
substitute. 


Interstate Utilities Tries Out New 
Long Distance Schedule. 

Some changes in its schedule of long 
distance rates were placed in effect on 
May 27 by the Interstate Utilities Co. ex- 
changes in north Idaho, western Montana 
and a few in eastern Washington. 

On May 19 the Washington Department 
of Public Works granted the company’s 
application for a 90 days’ trial of the pro- 
posed schedule. The commissions of Idaho 
and Montana granted similar applications 
two or three weeks previous. 

The half rate which has been in effect 
from 8:30 p. m. to midnight every night 
is extended to cover Sunday, so that the 
rate is in effect from 8:30 Saturday night 
to 4:30 Monday morning. The half rate 
which has been in effect for station-to- 
station calls is extended to include person- 
to-person calls from 8:30 p. m. to 4:30 
a. m. and for all day Sunday. 

This rate applies only to service wholly 
on the company’s own lines, and not where 
connection with another company’s lines is 
required. 


La Crosse, Wis., Company to Issue 
$17,000 Preferred Stock. 

On May 22 the Wisconsin Commission 
authorized the La Crosse Telephone Co., 
of La Crosse, to issue $17,000 par value of 
its preferred stock. It is divided into 170 
shares of the par value of $100 each, the 
funds derived therefrom to be used in pay- 
ing for additions and extensions to its 
property and plant. 


No Guarantee of Good Service— 
Advanced Rates Refused. 


Declaring that it would issue no order 


granting increased rates to the Grant 
County Telephone Co., of Livingston, 
Wis., until the stockholders—who con- 


stitute almost 90 per cent of the subscrib- 
ers—recognize their responsibility to put 
the system in shape and undertake to fur- 
nish a reasonable grade of service, the 
Wisconsin Railroad Commission dismissed 
the company’s application on May 28. 

However, if the company will carry 
through a plan of reorganization and re- 
building, the commission stated, it will 
enter an order allowing an adequate 
schedule of rates. 

Certain of the company’s rules were not 
enforced, accounts are unpaid, and _ the 
finances are in a bad way. 

The available records showed as cafnt- 
ings only the cash receipts, and 1922 rec- 
ords showed that there was received {rom 
subscribers’ accounts for exchange service 
$1,195, while the legal rate of the com- 
pany should have produced about $1 700. 
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The intermittent nature of tele- 
phone use requires batteries to 
remain idle much more than they 
actually work. How they spend 
their spare time 1s therefore very 
important. ColumbiaGray Label 
Batteries save their energy by 
quitting when the talk is over, 
by doing nothing at all to 
deplete their power while the 
receiver 1s on the hook. 

It’s the secret of why Columbias cost less 


per month of service. Fahnestock Spring 
Clip Binding Posts at no extra charge. 


NATIONAL CARBON COMPANY, INC. 
Long Island City, N. Y. 


Atlanta Chicago Cleveland 
Kansas City San Francisco 


Columbia Gray Label Batteries now have a jacket of the new design shown here 


Columbia 


Telephone Batteries 


“less cost per month of service” 











ease tell the Advertiser you saw his Advertisewent in TELEPHONY. 








34 


There were discrepancies in the financial 
statements which were submitted and no 
conclusion could be reached through them. 

The company is not only hard up finan- 
cially, the commission said, but its affairs 
have been neglected and the resulting con- 
dition is almost chaotic. Service is poor, 
the company is without resources to re- 
build the lines, and subscribers will not 
pay their accounts. 

The lines are mostly grounded and in- 
struments are furnished by the subscribers. 

The commission said it could not au- 
thorize a rate which would be proper for 
good service, with no guarantee that such 
service will be furnished. 


Summary of Commission Rulings 
and Schedule of Hearings. 
ALABAMA, 

May 23: Order entered reducing the 
rates of the Southern Bell Telephone & 
Telegraph Co. throughout the state; effec- 


tive June 1 
CALIFORNIA. 

May 25: Application filed by the Tur- 
lock Home Telephone & Telegraph Co., of 
Turlock, for authority to execute a prom- 
issory note to C. R. Mollard for $16,500, 
the note to mature one year from date of 
execution and to bear interest at 7 per cent 
per annum; also to execute a first chattel 
mortgage on its entire plant and equipment 
to secure the payment of the note, in the 
principal sum of $8,650. 

ILLINOIs. 

May 3: Approval given to agreement 
dated March 1, 1923, between Illinois Bell 
Telephone Co. and the Canton Home Tele- 
phone Co., of Canton, eliminating the toll 
station at Piatt. 

May 3: Approval given to agreement 
dated December 31, 1922, between Illinois 
Bell Telephone Co. and Cerro Gordo Tele- 
phone Co., of Cerro Gordo, providing for 
modification of toll line traffic agreement 
dated February 21, 1919. 

May 3: Agreement dated February 
1, 1923, between C. B. & Q. R. R. C. and 
the Mutual Telephone Co., of Girard, as 
relates to an undergrade telephone line 
crossing near McVey; approved. 

May 9: Illinois Bell Telephone Co. au- 
thorized to acquire by purchase $100,000 
aggregate principal amount of first mort- 
gage, 6 per cent gold bonds, series “C” of 
the Murphysboro Telephone Co., dated 
May 1, 1917, maturing May 1, 1937, at not 
less than 93 per cent of face value. 

May 9: [Illinois Bell Telephone Co. 
authorized to issue and sell $10,000,000 
aggregate par amount of its capital stock 
to pay for additions and betterments to its 
facilities within five years next prior to 
filing of the application. 

May 15: Rate schedule I. C. C. No. 3 
filed by Danvers Telephone Co. for service 
in Danvers. 

May 15: Schedule IPUC No. 4 filed by 
Coon Brothers Telephone Co. for service 
in Gifford, Penfield and Rantoul. 

May 15: Motion carried that case rela- 
tive to application of the Illinois Bell Tele- 
phone Co., for increased rates in Sterling 
and Rock Falls, be reopened and set for 
further hearing. 

May 15: Submitted to the commission— 
letter from Attorney General Brundage 
reciting the action of the United States 
District Court at East St. Louis in the case 
of the Commercial Telephone & Telegraph 
Co., of Olney, against Edward J. Brund- 
age, attorney general, Illinois Commerce 
Commission, and others. 
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May 15: Central Telephone & Telegraph 
Co. authorized to continue using schedule 
IPUC No. 2 for service in Paxton and 
vicinity, which was approved November 
18, 1920, applying to Paxton. 

May 15: Application of the Vermilion 
County Telephone Co., of Danville, for 
authority to change rates, dismissed with 
leave to reinstate. 

May 15: Complaint of Andrews and 
others relative to the service of the Cad- 
wallade Telephone Co., dismissed with 
leave to reinstate. 

May 15: Complaint of Fayette Home 
Telephone Co., of Fayette, relative to 
invasion of territory by St. James Rural 
Telephone Co., of St. James, dismissed 
with leave to reinstate. 

May 15: Order entered vacating order 
of December 14, 1922, which suspended 
schedule of rates, rules and regulations 
filed by the Farmers & Merchants Tele- 
phone Co., of Moultrie County, until April 
30, 1923. 

May 16: Order entered directing that 
the period of suspension of the proposed 
rates for service by the Shiloh Mutual 
Telephone Co. in Huntsville be extended 
to December 1, 1923. 

May 16: Ordered that a valuation be 
made of the property of the Automatic 
Home Telephone Co., of Pontiac, in con- 
nection with its motion for an order re- 
quiring the Cornell Telephone Co., of 
Cornell, to comply with previous orders of 
the commission, or for authority for the 
Automatic company to discontinue service. 

May 17: Order entered extending until 
July 1 the period of suspension of pro- 
posed rates for service by the Canton Home 
Telephone Co. in Canton. 

May 17: Order entered extending until 
July 22 period of suspension of proposed 
rates for services in Belvidere by the Bel- 
videre Telephone Co. 

May 17: LaHarpe Telephone Co., of 
LaHarpe, authorized to file its rate sched- 
ule I. C. C. No. 4 for service in LaHarpe, 
effective June 1. 

May 17: Suspension order affecting 
schedule I. C. C. No. 2 of the Young 
Telephone System for ‘service in Glasgow, 
vacated and company authorized to place 
the rates in effect June 1. 

June 5: Hearing held at Springfield on 
Illinois Telephone Co.’s rate schedule I. 
C. C. No. 1, stating rates for toll service 
from all exchanges and toll stations, effec- 
tive June 21. 

Iowa. 
Hearing held in Clinton in the 
matter of interference of power lines 
built by Carpenter & Whitney with the 
lines of the Miles and Sabula telephone 
companies. 


May 23: 


KANSAS. 

May 4: In the matter of complaint of 
the citizens of Potter against the Potter 
Telephone Co., alleging poor service—it 
appearing that the exchange has been sold 
to E. C. Yoakum and that the new owner 
has already started to put the exchange in 
condition for better service, hearing post- 
poned for 30 days. 

May 5: Jamestown Telephone Co., of 
Jamestown, authorized to establish a 10- 
cent toll charge on its toll line between 
Jamestown and Scottsville. 

May 14: Shawnee Independent Tele- 
phone Co. granted a certificate relating to 
the proposed issue of its preferred stock 
in the amount of $6,000. 

MAINE. 

June 8: Hearing held on complaint of 

L. Harvey and others against the rates 
of the Katahdin Farmers Telephone Co., 
of Island Falls, for service on the Patten- 
Trout Brook line. 
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MICHIGAN. 

May 15: Order entered declaring it un- 
necessary for Union Telephone Co., of Mt, 
Pleasant, to rebuild rural lines which were 
destroyed by storms during 1922. 

May 28: Hearing held on application of 
the Union Telephone: Co. for increased 
rates for service from its exchange at 
Mt. Pleasant. 

MINNESOTA. 

Sanborn Telephone Co., of 
Sanborn, authorized to establish, as of 
June 1, schedule of increased rates. 

May 31: Authority granted Farmers 
Telephone Co. to increase its rural rates 
at Stockholm, effective June 1. 

May 31: Increased rate schedule, effec- 
tive June 1, authorized for Blackduck 
Telephone Co., of Blackduck. 

June 19: Hearing to be held at Starbuck 
on application of the White Bear Lake 
Telephone Co. for authority to increase its 
local and rural rates at Starbuck. 


Missourt. 

May 25: Edina Telephone Co., of Edina, 
denied permission to increase its rates or 
to eliminate free exchange service between 
Edina and certain other exchanges ; appli- 
cation regarding change in toll rules also 
refused; authorized to establish a charge 
of $1 for reconnecting an instrument dis- 
connected because of non-payment; effec- 
tive June 11. 


May 28: 


NEBRASKA. 

May 28: Application of the Holbrook 
Central Telephone Association for permis- 
sion to continue present rates indefinitely, 
found to be reasonable and necessary, and 
order issued accordingly. 

May 2°: Complaint filed by John Wilde, 
of Redbird, against Lynch Telephone Co., 
with respect to emergency call service. 

NortH Dakora. 

May 28: Complaint of the Oliver-Mercer 
Telephone Co. against the Mercer County 
Telephone Co. for a decrease in switching 
rates, withdrawn. 

May 28: Star Telephone Co., of Pisek, 
allowed to discontinue operation of Pisek 
exchange on July 1. 

OHIO. 

May 21: Hearing started in Columbus 
to determine the reasonableness of rates 
charged by the Cincinnati & ° Suburban 
Telephone Co. since August 1, 1920. 

PENNSYLVANIA. 

May 19: Bell Telephone Co. of Pennsyl- 
vania authorized to sell certain property 
in Upper and Lower Milford townships, 


Lehigh County, to the Emaus_ Tele- 
phone Co. 
May 19: Approval given to the sale of 


certain property in Durham _ township, 

Bucks County, by the Bell Telephone Co. 

of Pennsylvania to the Easton Transit Co. 
WASHINGTON. 

May 19: Authority given the Interstate 
Utilities Co., of Spokane, to try out, for 
a period of 90 days, its proposed long dis- 
tance rates. 

WISCONSIN. 


May 28: Application of the Grant 
County Telephone Co., operating in Liv- 
ingston and vicinity, for increased rates, 
dismissed. sl 

May 31: In the matter of investigation 
on motion of the commission as to terms 
and conditions of operation of Foleys 


switch, between the lines of the Annatot- 
Preston’ Telephone Co. and the Muscoda 
Telephone Co.; it appearing that the 
present rate applied by the Muscoda com- 
pany to the Annaton- Preston compan) for 
service rendered through the switch is rea- 
sonable and in accordance with agreement 
of February 26, 1920, no order - red; 
suggested, however, that the switch b: dis- 
continued and other arrangements male. 
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. HA ZARD || Three Men And A 
d 4 : ree wien AN 

. Rubber Insulated ° 

|| | TELEPHONE wire Mead-Morrison 

) 

, 
Underslung Winch 
a 
. is the ideal combination for tele- 
k phone work. The Mead-Morrison 
“ Underslung Winch allows the use of 

a light, fast truck. This saves time 
in getting to and from the job. The 
a, . ° ° 
it Uniform in construction Hazard Insula- winch > on of the way of the lead 
cn ted Wires and Cables g've uniform —providing ample body room for 
“ service. Made of the best of materials the necessary reels and equipment. 
re and by highly skilled workmen. Expe- . 
= rience, knowledge and honesty of purpose The cast steel niggerheads pull 
os insure long life and ultimate economy. 184s—1922 underground and aerial, assuring 
the laying of 50% more under- 
“ HAZARD MANUFACTURING CO. ground cable than any other method. 
y, New York Pittsburgh Chicago The drum loads reels and handles 
id Denver Birmingham poles. 
. Wilkes-Barre, Pa. " li | . 
, Makers of Quality Wire Rope since 1848 bei Mend-Merrisen sag tae ggiaeel 

LL cludes capstan winches, both ver- 
- tical and horizontal, and drums for 
ty installation behind the cab. Write 
8 for full inf tion. 

YOUR TELEPHONE RINGING al aiabatid eecnaell 


k will not interfere with MEAD-MORRISON 
RADIO TRANSMISSION MANUFACTURING COMPANY 
is . fie . 630 Prescott Street, East Boston, Mass, 
25 if the ringing is done by a 
HOLTZER-CABOT 


I Magneto-Ringing Motor-Generator 








ns We are prepared to ship you one of these ma- 
’s chines subject to a guarantee to this effect. It is 
n- non-interrupting, and the ringing is uniform under 
da all conditions. Eventually you will install one— 
he why delay giving your subscribers the BEST 
n- SERVICE? 

or & 

. THE HOLTZER-CABOT ELECTRIC CO. 
d: Chicago Boston 
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THE ONE-MAN 
KIT 


C. E. D. Kit No. 1 


This little First Aid 
Kit fitted with: Com- 
pact Emergency 
Dressings, may be 
worth its weight in 
gold to a lineman, in- 
staller, troubleman or 
inspector. Each of 
these dressings is a 
complete emergency 
treatment, bringing to 
First Aid an approxi- 
mation of surgical 
cleanliness. 


Why not standardize 
your First Aid equip- 


ment by installing 
Compact Emergency 
Dressings? 


Send for Booklet T 6 





First Aid Specialty 
Company 


35 Nassau Street New York 
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From Factory and Salesroom 





An Assortment of “Rimco” Pliers 
and Screwdrivers. 

The Rubber Insulated Metals Corp., with 
offices and factory at 18 Oliver street, 
Newark, N. J., manufacturer of Rimco 
rubber insulated products, has selected the 
special assortment of Rimco insulated 
fliers and screwdriver, shown in the illus- 
tration, for dealers’ displays. Known as 
assortment B, these tools are specially 
adapted to the hardware and electrical sup- 
ply trade because of the constant demand 
from electricians for safety tools, and be- 
cause the handling of the line does not 


a 
8 Rime 





is bonded to the handles by the Elchenico 
process which establishes a permanent 
chemical union; therefore, it cannot come 
off and cannot crack or break if dropped 
on a hard surface or from the arm of a 
pole. The finest tool steel is used. 


Book Reviews. 
PRINTING ‘TELEGRAPH SYSTEMS AND 


MecHANIsMs, by H. H. Harrison, Pub- 
lished by Longmans, Green & Co., 55 Fifth 
Ave., New York. 435 pages, 5% ins. x 
8% ins., with 420 diagrams. Price $7 net. 

Written by one of the foremost authori- 


% | 





The “Safety” Tools, Assortment B, of the Rubber Insulated Metals Corp. 


conflict with the sale of other tools, it 
being in a class by itself, without competi- 


tion. It is sold to the dealer through the 


jobber. ; 

In a description of this assortment B, 
the makers add these facts: It consists of 
a bird’s eye maple counter display easel 12 
inches by 18 inches and 15 tools with hang- 
ing signs and circulars. 

The complete line of seven tools are 
mounted on the board: Three pair six-inch 
pliers; one pair seven-inch pliers, three 
pair eight-inch pliers; one pair nine-inch 
pliers; two 74-inch screwdrivers and three 
10%-inch screwdrivers. 

Of the goods themselves, the manufac- 
turer adds: Rimco rubber insulated pliers 
and screwdrivers are in a class by them- 
selves as they carry a “tested and passed” 
guarantee tag. Everyone of these tools is 
tested and passed by the Electrical Test- 
ing Laboratories of New York City, the 
plier at 10,000 volts and the screwdriver at 
5,000 volts, the voltage being applied for 
five full minutes. This statement, stamped 
on every tool, is a guarantee of its test. 

The insulation is semi-soft rubber and 


ties on telegraphy, this new volume in the 
series of Manuals of Telegraph and Tele- 
phone, edited by Sir William Slingo, will 
undoubtedly rank as the book of books on 
telegraph printing systems. 

In the seven chapters of this volume 
Mr. Harrison set forth with care and pre- 
cision the evolution of the printing tele- 
graphs to the present day efficient equip- 
ment. Writing with a view to the book 
being of use as a work of reference to the 
designer of telegraph machinery and also 
as a textbook, the author has combined 
with the chronological presentation a sep- 
arate study of every principle, function, 
organ, or mechanical device which in any 
way concerns the conversion of electrical 
signals into the printed word. 

The list of chapter headings only in- 
adequately conveys an insight of the com- 
plete information contained in this volume. 
First, the elementary printing telegraph is 
taken up, followed by chapters on meclian- 
isms, stock and bulletin printers, the 
Hughes printer, printing telegraph mech- 
anisms, single-channel low-capacity sys- 
tems, and high capacity systems. 
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—first to brand Butt-Treated 
poles for the protection of the 
buyer. 































—first to use a butt-treating pro- 
cess that insures a deeper penetration 
of the preservative throughout the 
ground-line area. 


—first to give a written guarantee speci- 
fying a definite depth of penetration. 


The P&H” 


Guaranteed 
Penetration Process 


is the original and strongest Guaranteed 
Penetration Process of butt-treatment. 
We agree to refund, without quibbling, 
the entire butt-treating price on every 
pole that does not show the specified 
half inch uniform penetration. 











For longest pole life---for greatest satis- 
faction and economy---insist on the 
“P & H” --- the original Guaranteed 
Penetration Process. 


We produce and sell butt-treated and untreated 
Northern White and Western Red Cedar Poles; 
--- we can give you any form of butt-treatment; 
--- and we are the originators of the Guaranteed 
Penetration Process---the ““P & H”’. 


Prompt Shipment - yards convenient- 
ly located throughout the North Cent- 
ral and Western States. 


“P & H” Guaranteed 

Penetration 
Process Poles 
in lines of the Pawnee 


Telephone Co., Pawnee City, Nebraska. 


Get the facts about Butt-Treatment 
Write for illustrated booklet. 


| Copyrighted 1922 by Page & Hill Company 
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PAGE»? HILL CoO. 


MINNEAPOLIS , MINN. 


4 MAIN YARDS AND BUTT-TREATING PLANTS AT SAINT PAUL, MINNESOTA (Minr-->ta Transfer) 
a New York, N. Y. 50 Church St. Kansas City, Mo. 717 Bryant Bldg. Houston, Texas, 1111 Carter Bldg. Buffalo, N. Y., 950 Ellicott Sq. Bldg. 
# = Chicago, IIl., 19 So. LaSalleSt. Omaha, Neb., 513 Electric Bldg. Dallas, Texas, 311 Sumpter Bldg. Louisville, Ky., 1416 Starke Bldg. 
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Poles Preserved 
the V-C Way 
Are Enduring 


The Valentine-Clark Co. pre- 
served the butt of this pole in 
1910 for the Peoples Light 
Co., of Davenport, Ia. (Speci- 
fication “A”.)* Note that 
portion of the butt where the 
earth has been removed at 
the ground line and about 
one foot below. There is 
absolutely no sign of decay. 


*Preservative Treatment ‘‘A”’ provides 
for a continuous submersion in hot 
Carbolineum for a minimnm duration 
of fifteen minutes. 

















The 
wood preservation is simple: 
Poison your wood so it will 


secret of successful 


not be attacked by fungi, 
either at the ground line or 
elsewhere, by using a high 
boiling oil of coal tar; this 
will forever hold the poison 
and not leach out. Results 
are permanent if properly 


applied. 
Write us today for further 
details. 
THE 


Valentine-Clark Co. 


Minneapolis, Minn. 
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Students of telegraphy, engineers, and 
in fact anyone working with printing tele- 
graph systems will find this an invaluable 
work for either study or reference. 

Your TELEPHONE—THE VOICE oF YOUR 
BusINEss, by Pauline Dunstan Belden. 
Published by the Blodgett Press, St. Paul, 
Minn. 72 pages, 334 ins. by 534 ins. Price 
oa) cents. @ 

At last, a book that telephone people— 
operators particularly—are glad to see on 
the market. It’s a little book but it con- 
points that emphasize the 
value of the personality of a business con- 
cern as impressed upon the customer en- 
tering through the telephone door. And, 
of course, any book that will cause peo- 
ple to practice proper telephone etiquette 
is welcomed by telephone people. 

“The your 
stated, “is broadcasted many times daily 
through the telephone. The _ telephone 
may be made a builder or destroyer of 
That describes the purpose of 
the book—to establish enduring business 
friendships in using the telephone. 

It is advocated that the book be used 
for training private branch exchange op- 
erators and that every member of a busi- 
ness concern’s sales organization and every 
person who speaks for the business have 
a personal copy. 


tains many 


voice of business,” it is 


business.” 


Leich Electric Co. Increasing Their 
Sales Force. 

It has just been announced that the 
Leich Electric Co., well-known telephone 
manufacturers of Genoa, IIl., will now be 
represented in Kentucky and Tennessee by 

















Claude L. Prueitt, Kentucky and Tennessee 
Representative of the Leich Electric Co. 


Claude L. Prueitt. Mr. Prueitt is well ac- 
quainted with the local conditions in this 
territory, is well versed in telephone equip- 
ment, and will be of valuable assistance 
to the operating companies in recommend- 
ing the type of equipment that will pro- 


’ Stromberg-Carlson 
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vide the best service under the conditions 
it will operate. 

In addition to telephone apparatus, Mr. 
Prueitt will introduce the Radd spark-plug 
and Leich magnetic timer, also radio spe- 
cialties including non-tune radio rectifier. 

Traveling will be by car, so all telephone 
companies, no matter how small or where 
located, will receive proper attention. 
Leich customers in the territory of Ken- 
tucky and Tennessee will welcome this new 
arrangement of having a factory repre- 
sentative assist them in solving problems. 
2,000 Soldiers and Sailors 

Telephones. 

In the city of Quincy, Iil., is located one 

of the largest institutions operated by the 
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New Stromberg P.B.X. Board in Soldiers’ 
and Sailors’ Home at Quincy, Ill. 
state of Illinois—the Soldiers’ and Sailors’ 

Home. 

Every effort is made to bring comfort 
to the 2,000 soldiers and sailors who live 
in that institution. One of the recent addi- 
tions, with the view of complete comfort 
in mind, is the telephone system which is 
now in comprised of a 
No. 101 P. B. A. 


switchboard, 30 Stromberg-Carlson metal 


service. It is 


residence telephones and an all-cable plant 
which reaches every part of the institution. 


New Monarch Representative in 
Western Iowa and Nebraska. 
Z. A. Kimbro has been chosen to suc- 
ceed W. J. Stanton, resigned, as the Mon- 
arch representative in Western Iowa and 
Nebraska, and will make his headquarters 
at Sioux City. Some 20 years ago, Mr. 
Kimbro started his telephone career with 
the telephone Brookhaven, 
Miss., 


company at 
where he remained for several 
years. He was desirous of learning more 
of the business and left Brookhaven to get 
a knowledge of the assembly of telephones 
and switchboards in the shops of the Cum- 
berland Telephone & Telegraph Co. at 
Nashville, Tenn. 


After several years at Nashville, this 
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A NET INCREASE 
IN REVENUE! — 


Can be obtained only by getting 
that construction work done eco- 
nomically. Your tools and equip- 
ment have a great deal to do in this 
direction. If you use 


IWAN brécérs 


You will be certain to save 
money on time and labor. 
They are designed espe- 
cially for pole and anchor 
hole digging and are be- 
coming standardized by 
telephone companies. all 
over the country. 

IWAN tools are recom- 
mended by the leading 
anchor manufacturers. Do 
you want further proof of 
our desire and ability to 
fill your requirements. 


Write Us for Descriptive 
Booklet Today. 


IWAN BROTHERS 


South Bend, Indiana 
U.S. A. 


“INDIANA” 


TELEPHONE AND 
TELEGRAPH WIRE 





PROVEN BEST BY TEST 


Time and the aid of America’s foremost 
engineers, have enabled us to develop and 
manufacture the highest grade wire known to 
the trade. It is greatest in conductivity and 
lasting qualities, due to the superior quality of 
material from which it is made, as well as its 
Extra Double Galvanizing, which insures longest life. 





STEEL STRAND 


Single and Double Galvanized, Standard, 
Siemens-Martin, High Strength and Extra 
High Strength Grades. 


HANDLED BY MOST JOBBERS 


MANUFACTURED BY 
INDIANA STEEL & WIRE CO. 
MUNCIE, INDIANA 


SED SED EDO E969 E9292 
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This is the way to clean your 


switchboards and telephone 
equipment—with the 


Premier Handy 
Electric VACUUM Cleaner 


This is a new and different type electric vacuum 
cleaner that weighs only 6% pounds. It is sup- 
ported by a strap over the operator’s shoulder, thus 
allowing both hands free to direct the cleaning 
tools. It has powerful suction. It is built and 
guaranteed by one of the world’s largest makers 
of electric vacuum cleaners. 

For cleaning telephone equipment, by suction, 
use the end of the rubber hose, the bristle brush 
tool or the small rubber tool. When you desire to 
use the PREMIER HANDY as a blower, simply 
remove the bag, attach the blower coupling, put 
on the hose and you then have a powerful blower 
for cleaning surfaces inaccessible to the suction 
tools. 

The Premier Handy has been tested in scores of 
exchanges, and has been found to be practically 
indispensable for cleaning switchboards, cable run- 
ways, relay racks, distributing frames, and for gen- 
eral cleaning of telephone equipment and apparatus. 

The price of the PREMIER HANDY with all 
the equipment, as described, is only $35.00. This is 
about half the price of many standard electric 
vacuum cleaners with attachments and only a very 
small fraction of the cost of a Pump Type Vacuum 
Cleaner truck equipment or an installed Vacuum 
Cleaner System. 

There is labor saving, sanitation and distinct 
economy for your exchange by the use of the 
PREMIER HANDY. 

Order direct from us or from your Telephone 
Equipment Jobber. 


PREMIER HANDY DEPARTMENT 


Electric Vacuum Cleaner Co., Inc. 
Cleveland, Ohio 


















































ii —Inductive Interference 
Expert Administrative Counsel for Utilities 
JAY G. MITCHELL 
Nae ALE 


1042 W. Monroe St. Springfield, Ill. 











Frank F. Fowle & Co. 


Electrical and Mechanical 
ENGINEERS 
Menadaock Building CHICAGO 











Appraisals Rate Investigations 


The American Appraisal Co. 


4% Quarter Century of Service 


MILWAUKEE NEW YORK CITY 
Financial Reports 















THE BOWDLE SYSTEM 
Always shows you where you stand. 
We have solved the bookkeeping prob- 
lem of a large number of companies. 
Write us about our 
monthly audit. 

Bowdle Accounting System 
Cerro Gordo, filinois 














Ww. Cc. POLK 


CONSULTING TELEPHONE ENGINEER 
Aopraieal and Supervision 
Oan arrenge a moderate amount of financing 


felephone Bidg. Kansas City. Me. 




















Charles W. McKay 


And Associates 
‘‘A Balanced Consulting Service 
at Reasonable Cost’’ 
646 NO. MICHIGAN AVE. 
CHICAGO 











Telephone—Superior 6537 




















GOVERNMENT ACCOUNTANT During Federal Contre! 


Systems of accounts installed to meet the 
requirements of Federal and State regu- 
latory bodies, annual audits, financial re- 
ports, income tax matters, rate case ma- 
terial prepared, filed and presented. 


CARLTON G. VAN EMON 


PUBLIC UTILITY ACCOUNTING 
921 Fifteenth St. N. W., Washington, D. ©. 

















The “STEWART” Test Cabinet 


Tells you if your line is short, crosses, or 
grounded and how many miles it is from 
you. Sosimpie thecperator can use it as 
easily as the men. Reads direct. 


Sent on trial 
STEWART BROTHERS 


Ottawa, Ill. 
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company sent him to Lake Providence, La., 
as manager. Later on he was transferred 
to the Enterprise and Newton, Miss., of- 
fices as manager, and finally to the more 
important office at Granger, Texas. From 











Z. A. Kimbro, New Representative 
of Monarch Company in Western 
lowa and Nebraska. 

1918 to 1921 he was telephone and tele- 
graph inspector for the Interstate Com- 
merce Commission, with headquarters at 

Kansas City. 

Mr. Kimbro comes to Monarch company 
from the Platte County Independent Tele- 
phone Co. of Columbus, Neb., where he 
had served as manager. 


A Telephone Desk-Stand Finish 
That Stays Put. 

Do you remember away back when— 
your desk telephones, after having been in 
service for a few years, would begin to 
show a yellow streak where the hand 
grasped it? 

In the manufacture of Automatic Elec- 


Arnold Covers 
for 
Telephone Books 


Save replacement cost 
of Public Station Di- 
rectories by protecting 
them against dirt and 
rough handling. Now 
furnished in durable 
Library Buckram — 
lettered in gold or 
printed. Send direc- 
tory size for prices 
and full particulars. 


ARNOLD COMPANY, Milwaukee, Wis. 
“Originators of the Telephone Book Cover” 











CHAPMAN 


LIGHTNING ARRESTERS 


Manufaetured by 
MINNESOTA ELECTRIC CO. 
Minneapolis, Minn. 
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= ites” names, 8 


vates on 
bills. 9000-1508 an hour, 
FREE TRIAL—EASY TERMS 








906 W.VanBuren St., Chicago} 
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CONSULTING | 
Telephone Engineer 
GARRISON BABCOCK 


800—20 East Jackson Bivd., Chicago, III. 
Telephone Wabash 5212 














TELEPHONE ACCOUNTING 
"COFFEY SYSTEM” 
The Independent Standard 

Coffey System and Audit Co., C. P. A. 
118 E. New York Street 
tndianapolis, Ind. 
Exclusive Telephone Acceuntante 

















T HONES 
SWITCHBOARDS and SUPPLIES 
Carried in Stock by 
Southern Electric 


Supply Co. 
Atlanta, Ga. 























GUSTAV HIRSCH, MLE. 
CONSULTING ENGINEER 
COLUN BUS,01Q 


Appraisal Construction Reports 

















J. G. WRAY & CO. 
Telephone Engineers 
Specialists in Appraisals, Rate Surveys, 
Financial Investigations, Organization, and 

Operation of Telephone Companies. 


J.G. Wray. Fellow A.I E.E 
Cyrus G. Hi! 


1217 Firet National Bank Bldg., Chicag« 

















Acomplete stock of 


KELLOGG TELEPHONES | 
TELEPHONE SUPPLIES 


NORTHWESTERN ELECTRIC 
EQUIPMENT COMPANY 


SAINT PAUL AND DULUTH, MINNESOTA 
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Vitrified, Glazed, Clay Conduit 


;' Guaranteed to possess all the 
characteristics for satisfactory and 
permanent service. 








We carry large stocks of round 
singles, square singles, two, three, 
four, six and nine duct, in stand- 

ard and short lengths, in splits, 
mitres, and bends. 


Send today for complete 
particulars and prices. 


THE CLAY PRODUCTS COMPANY 


- BRAZIL INDIANA 
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Watch for Our Two- 
7 page Announcement 


JUNE 16 
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The last one wasin the May 19th issue 
The NORTH ELECTRIC 
MANUFACTURING COMPANY 
GALION, O. 
- Manufacturers of telephone equipment since 1884 








These aerial cable rings cost 


less to buy, less to put up, less 








for upkeep, and less to take 





down. That’s why there are 





over 50 million in use. 





Standardized by A. T. & T. Co. 
CAMERON APPLIANCE CO. 











EVERETT, MASS. 
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ANGEBURG 
FIBRE 
CONDUIT 























S a type of construction, Orangeburg 

Fibre Conduit represents the most re- 

liable protection your cables can get—no 
ordinary hazard can reduce its safety. 

As a trade-marked product, Orangeburg 
Fibre Conduit is the result of over twenty- 
five years manufacturing experience by the 
original makers of fibre conduit. 

Orangeburg is safer. 


JOHNS-MANVILLE Inc., Madison Ave.at 4istSt.,N.¥.C. 
Branches in 59 Large Cities 
For Canada: Canadian Johns-ManvilleCo., Ltd., Toronto 


JOHNS- 
MANVILLE 


| Sole Selling Agent. 
























Electrical 
Materials 
Utilities 
Jobber 
Contractor 


ano 
Dealer 
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tric Co.’s Type 21 telephone, this disad- 
vantage has been overcome by an adapta- 
tion of the process of sand blasting. This 
sand-blasting process serves to prepare the 
metal for the rubber Japan finish, and is 
very similar to the method used to clean 

















Automatic Electric Co.’s New Type Desk 
Stand. Its Finish Stays Put. 
certain kinds of buildings by spraying the 
stone with a fine white sand, forced 
through a hose under terrific pressure. 
This method gives the parts a rough finish, 
or what is known as a “body.” This is 

followed by parkerizing and cleaning. 
After this they are sprayed with rubber 
Japan and baked for 30 minutes in an 
oven, at an average temperature of 400 
degrees Fahrenheit. After cooling, this 
process is repeated, making doubly sure 
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that the luster and finish are permanent. 
To remove the finish from parts not passed 
by the inspectors, it is necessary to boil 
them for three hours in a potash solution 
equal in’ strength to concentrated lye. 

That the telephones of today are better 
than the telephones of yesterday is often 
taken as a matter of course. The years 
of painstaking research and experimenta- 
tion necessary to make them better is too 
often forgotten. 


Good Advice for Everybody. 

The Indiana Steel & Wire Co., Muncie, 
Ind., recently sent out a folder that con- 
tains 13 paragraphs, short but as full of 
truth and good sense as an egg is of meat. 
They touch on points that twill apply par- 
ticularly well to the telephone business, so 
it is reasonable to suppose that Messrs. 
Miller and Hartman had a hand in com- 
piling them. Here they are: 

“We hold these truths to be 
evident : 

That honesty is not only the best policy, 
but the most profitable policy ; 

That a business succeeds only as it 
serves ; 

That no business can long exist unless 
it performs some service, either better or 
more cheaply than any other agent; 

That retaining the business of an old 
customer is more important than getting 
the business of a new customer of the 
same size; 


self- 
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That courtesy pays dividends regularly 
and promptly ; 

That a business which is being operated 
without a knowledge of the cost is riding 
to ruin; 

That the best salesmen a. business can 
have are its customers; 

That the greatest asset of a man or busi- 
ness is the reputation for fair dealing; 

That the good-will of our own employes 
is just as desirable as the good-will of the 
trade; 

That all the advertising in the world 
will not create a permanent demand for an 
inferior product; 

That success in business is more often 
won by men who are steady, conscientious 
pluggers than by the brilliant on-again, 
off-again boys; 

That common sense is the rarest com- 
modity on the market; 

That the prizes in this world go to those 
who are ordinary, industrious, fair and 
temperate.” 


Prices in the Metal Markets. 

New York, June 4—Copper—Quiet; 
electrolytic, spot and futures, 15c. Tin— 
Easier; spot and futures, $41.62. Iron— 
Steady; No. 1 northern, $29.50@31.00; No. 
2 northern, $28.50@30.00; No. 2 southern, 
$27.00. Lead—Steady; spot, $7.25@7.37. 
Zinc—Quiet; East St. Louis, spot and 
nearby, $6.40@6.45. Antimony — Spot, 
$7.00. 








Exide 


BATTERIES 


In the telephone field dependability is more than 
a virtue—it’s a creed. Because Exide Batteries 
are inherently dependable their adoption by tele- 
phone engineers has been almost universal. 


THE ELECTRIC STORAGE BATTERY CO. 


Oldest and largest manufacturers in the world of storage batteries 
for every purpose 


PHILADELPHIA 


Manufactured in Canada by Exide Batteries of Canada, 


Limited, 


133-157 Dufferin St., Toronto. 











proverbial among 
install these economical 
enjoy real immunity 
electric troubles. 


telephone men. 
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ARGUS PROTECTION MEETS 
EVERY REQUIREMENT 


The dependability of ARGUS Arresters 


but sure protectors, you 
lightning and 





ARGUS STANDARD Type A 


is almost 
hen you 


other 


foolproof, adaptable. 





TYPE ‘‘C’? COMBINED ARGUS LIGHTNING 
ARRESTER AND HIGH TENSION PROTECTOR 


offers you adequate protection against high tension currents as 
well as the other proven features of Argus Arresters. 


Write for literature 


Foote, Pierson & Company, Inc. 
160 DUANE STREET, NEW YORK CITY 
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Simple, 
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